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Simple 


1  in  4  women  now  use  it. 

A  recent  National  Opinion  Poll  Survey  has  shown  that  a 
quarter  of  all  women  now  use  Simple:  not  surprisingly  Simple 
sales  rocketed  by  25%  in  1987. 

What's  more,  the  vast  majority  of  Simple  users  buy  their 
skin  care  products  from  chemists. 

To  maintain  this  momentum  in  1988,  we'll  be  spending 
more  than  ever  before  on  a  national  TV  campaign  that  will  run 
throughout  the  year. 

At  this  rate,  the  Simple  trademark  will  come  to  symbolize 
healthy  profit  as  well  as  healthy  skin. 

SIMPLE  •  NOT  PERFUMED  ■  NOT  COLOURED  ■  JUST  KIND 
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A 


If  the 

skin 

reacts 


so  can  you 


..about  40  per  cent  of  patients  will  suffer 
a  skin  complaint  every  year.  The  majority 
of  these  complaints  are  minor,  self-limiting 
conditions  and  very  well  suited  to  self- 
medication.  If  effective  dermatological 
agents,  such  as  1  per  cent  hydrocortisone, 
are  made  available  (with  appropriate 
patient  education),  a  considerable 
reduction  in  patient  morbidity  and 
general  practice  workload 

might  be  achieved,  p 


Rademaker  M,  Munro  D.  Mims  Magazine 
1  May  1986: 30-32. 


Cream  and  Ointment  containing  hydrocortisone  BP  1% 


Product  information 

Presentation 

Efcortelan  P  Cream  and  Ointment 
contain  10%  Hydrocortisone  BR 
Indications 

For  the  treatment  of  irritant 
dermatitis,  contact  allergic  dermatitis 
and  insect  bite  reactions. 


Dosage  and  administration 

Use  sparingly  over  a  small  area  once  or 
twice-a-day  for  a  maximum  period  of 
1  week. 

Contraindications 

Do  not  use  on  the  eyes  or  face, 
ano-genital  region,  or  broken  or 
infected  skin.  Do  not  use  in  pregnancy 
without  medical  advice. 


Not  recommended  for  use  in 
children  under  10  years  of  age 
without  medical  advice. 
Product  Licence  numbers 
Efcortelan  P  Cream  0004/0327 
Efcortelan  P  Ointment  0004/0326 
Product  Licence  holder 
Glaxo  Operations  UK  Limited 
Greenford,  Middlesex  UB6  0HE 


Glaxo 

Leaders  in  topical 
steroid  therapy 


Further  information  on  Efcortelan  P 
(trade  mark)  is  available  on  request  from: 
Glaxo  Laboratories  Limited 
Greenford,  Middlesex  UB6  0HE 
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COMMENT 


The  flow  of  generic  alternatives  for  out-of-patent  brands 
could  cease  as  a  result  of  a  Smith  Kline  &  French 
Christmas  present  delivered  in  the  High  Court  {C&D, 
January  2,  p4).  The  judge  found  for  SKF  and  against  the 
Licensing  Authority  and  generic  manufacturers  Harris  Phar- 
maceuticals and  Generics  UK,  that  technical  data  supplied  to 
the  DHSS  for  the  licensing  of  an  original  pharmaceutical,  such 
as  Tagament,  could  not  be  used  in  the  assessment  of  product 
licence  applications  by  other  companies  for  the  generic 
equivalent,  in  this  case,  cimetidine.  Justice  Henry  ruled  such 
data  was  confidential. 

According  to  the  judgment,  the  correct  procedure  for  the 
Licensing  Authority  is  to  ask  whether  the  applicant  for  a 
generic  version  has  demonstrated  that  his  product  is  essen- 
tially similar  to  the  established  one,  and  not  whether  com- 
parison with  the  originator's  confidential  data  shows  his  pro- 
duct is  essentially  similar.  In  other  words  the  me-too  short  cut 
open  to  generic  manufacturers  —  and  indeed  the  Licensing 
Authority  which  apparently  finds  some  difficulty  in  handling  its 
current  workload  (see  p36)  —  has  been  closed.  Imitators  of 
original  medicines  will  now  have  to  produce  clinical  trial  data 
of  their  own  to  substantiate  their  claim  that  their  medicines 


have  the  qualities  of  the  brand.  The  cost  and  time  involved  are 
colossal  and  must  effectively  block  the  route  both  to  cheaper 
NHS  medicines. 

The  Government,  when  considering  whether  to  appeal 
against  the  judgment  (p37),  must  find  itself  in  a  dilemma.  For 
not  only  does  it  like  the  entrepreneur,  but  it  also  respects  the 
aspirations  and  contribution  to  UK  prestige  and  balance  of 
payments  made  by  indigenous  drug  companies.  It  usually 
upholds  their  interests  but  only  if  their  '  'price  is  right' '  —  for 
example,  the  Pharmaceutical  Price  Regulation  Scheme  only 
recently  has  been  revised  to  give  a  better  balance  between 
company  and  Government  interest.  The  same  Government 
has  been  consistently  trying  to  educate  doctors  about  cheaper 
alternatives  for  NHS  prescription  without  enforcing  generic 
prescribing  or  substitution.  Unless  it  appeals  successfully 
against  the  judgment,  or  the  Authority  or  generic  manufac- 
turers find  a  way  through  the  licence  protocol  so  that  safe  im- 
itations can  be  prescribed,  it  may  be  obliged  to  juggle  the 
PPRS  further. 

But  it  must  tread  warily  if  the  high  cost  drug  research 
necessary  to  produce  innovative  branded  medicines  is  to  be 
encouraged  in  the  name  of  better  healthcare. 
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NEWS 


Changes  in  drug 
licensing  mooted 


Changes  in  the  way  drugs  are 
licensed  may  be  recommended 
following  a  six  month  Government 
inquiry-. 

The  Department  of  Health  is 
considering  a  report  compiled  by 
Peter  Cunliffe,  former  chairman, 
Imperial  Chemical  Industries 
pharmaceutical  division,  and  Dr 
John  Evans,  a  retired  deputy  chief 
medical  officer  at  the  Department . 
An  article  in  the  Financial  Times 
last  week  suggested  that  the  in- 
quiry might  recommend  separa- 
tion of  the  medicines  division  from 
the  rest  of  the  Department  to  give 
more  flexibility  and  the  power  to 
recruit  more  and  better  qualified 
staff  to  handle  an  increasing 
workload.  Such  a  separation  could 
be  achieved  by  giving  the  division 
health  authority  status. 

The  Medicines  Division's 
workload  has  roughly  doubled 
over  the  past  10  years  while  staff 
numbers  have  increased  by  only 
35  per  cent. 

Other  suggestions  were 
privatisation,  the  costs  being  met 
by  the  industry,  and  the  increased 
use  of  computers  to  speed  up  ap- 
provals. A  spokeswoman  for  the 
Department  of  Health  told  C&D 
this  week  that  the  newspaper 
report  was  speculation  and  that 
the  Department  was  still  con- 
sidering whether  or  not  to  publish 
Cunliffe  and  Evans' 
recommendations . 

The  inquiry  was  set  up  follow- 
ing complaints  about  the  time 
taken  for  a  drug  to  be  approved  for 
marketing.  Various  organisations 
were  invited  to  comment,  in- 
cluding the  Association  of  the 
British  Pharmaceutical  Industry 
which  recommended  investigating 
the  possibility  of  making  the 
medicines  division  a  special  health 


authority  under  an  experienced 
director/manager. 

The  ABPI  suggested  the  UK 
should  aim  for  a  licensing 
timetable  similar  to  that  proposed 
in  EEC  Directives,  that  is,  4-6 
months  for  most  major  applica- 
tions, 2-3  months  maximum  for 
minor  abridged  applications  and 


variations,  and  one  month  for 
acknowledgement  of  applications. 

The  use  of  external  medical 
and  pharmaceutical  assessors 
should  be  examined,  the  Asso- 
ciation believes,  and  the  licensing 
authority  must  urgently  recruit 
expert  staff  to  deal  with  biological 
and  biotechnology  applications. 


Problems  with  nebulisers 

Bulletin  says  that  in  most  of  these 
cases  failure  to  recognise  the 
severity  of  the  condition  and  delay 
in  starting  other  treatment  ap- 
peared to  be  to  blame. 

Nebulised  bronchodilators  are 
not  a  substitute  for  prophylactic 
treatment  such  as  inhaled  steroids 
and  cromoglycate  or  for  careful 
assessment  and  follow-up  of  the 
patient  with  severe  asthma,  the 
Bulletin  concludes. 


Over-reliance  on  nebulisers  at 
home  could  lead  to  delays  in  star- 
ting other  forms  of  treatment,  and 
patients  using  them  should  be 
clearly  instructed  how  to 
recognise  when  they  need  medical 
help,  says  the  latest  Drug  and 
Therapeutics  Bulletin . 

It  has  been  suggested  that  the 
widespread  use  of  nebuilisers  in 
New  Zealand  contributed  to  a  re- 
cent rise  in  asthma  deaths,  but  the 


DHSS  to 
appeal  on 
SKF  ruling? 

The  DHSS  is  considering  whether 
to  appeal  against  last  week's  High 
Court  ruling  that  SK&F  clinical 
data  used  to  gain  a  product  licence 
for  cimetidine  could  not  be  refer- 
red to  while  considering  licence 
applications  for  generic  products 
{C&D  last  week). 

There  are  fears  that  the  ruling 
could  seriously  damage  the 
generics  industry  because  it  may 
mean  that  companies  wishing  to 
market  generic  versions  of  brand- 
ed drugs  will  have  to  produce  their 
own  research  data,  at  enormous 
cost,  to  back  licence  applications. 

Michael  Clark,  a  director  of 
Generics  UK,  one  of  the  two  com- 
panies who  joined  the  DHSS  in  the 
case  against  SK&F,  told  C&D 
that  if  the  decision  stood  it  would 
be  disastrous  for  the  generics  in- 
dustry. Sales  director  of  Don- 
caster  Pharmaceuticals  Dorothy 
Bradley,  told  C&D  it  was  ab- 
solutely essential  that  the  Govern- 
ment does  appeal  because  other- 
wise it  opened  the  door  for  any 
other  brand  manufacturer  to  make 
the  same  case. 


Controls  required  for  VCLD's 


Manufacturers  of  very  low  calorie 
diets  (providing  less  than  600kcal 
a  day)  are  to  be  asked  by  the 
Government  to  draw  up  a  code  of 
practice. 

The  move  was  announced  in  a 
Commons  written  reply  by  Under 
Secretary  for  Health,  Edwina 
Currie,  following  the  publication  of 
a  report  just  before  Christmas  by 
the  Committee  on  Medical 
Aspects  of  Food  Policy  (COMA). 

COMA  advises  the  code  of 
practice  should  cover  composi- 
tion, labelling,  marketing  and 
monitoring  of  very  low  calorie 
diets  (VLCDs).  If  a  code  cannot  be 


tanozolol  helps  back  pain 


Stanozolol  is  showing  promising 
results  in  alleviating  back  pain. 
The  drug  is  believed  to  act  by 
helping  the  breakdown  of  fibrin 
deposits  caused  by  injury  to  blood 
vessels  in  the  spinal  area  and  in  the 
discs  of  soft  cartilage  separating 
the  vertebrae.  These  deposits 
lead  to  pain  and  inflammation. 

Workers  at  Hope  Hospital, 
Manchester,  have  found  that  fibrin 
breakdown  is  impaired  in  some  pa- 
tients suffering  from  chronic  back 
pain,  due  to  a  deficiency  of  the  en- 


zyme plasmin.  Smoking  may  also 
cause  the  defect. 

Stanozolol  reduces  the  forma- 
tion of  tissue  plasminogen  ac- 
tivator inhibitor.  In  controlled 
trials,  about  two-thirds  of  patients 
improved  when  they  took  5mg 
twice  daily. 

The  Arthritis  and  Rheumatism 
Council,  41  Eagle  Street,  London 
WC1R  4AR,  has  published  a 
booklet,  "Backache  and  Disc 
Disorders",  advising  how  suf- 
ferers can  help  themselves. 


agreed  then  the  Government 
should  bring  in  Regulations. 

In  its  recommendations 
COMA  says:  "Serious  health 
risks  are  associated  with  the  use 
of  VLCD  preparations  containing 
substantial  proportions  of  low 
quality  protein  or  inadequate 
quantities  of  minerals  or 
micronutrients,  and  the  sale  of 
these  products  should  not  be 
permitted." 

The  vitamin  and  mineral  con- 
tent should  satisfy  at  least  the  UK 
or  USA  Recommended  daily 
amounts  (RDA)  and  manufac- 
turers should  modify  formulation 
in  response  to  changes  in  RDA 
and  other  advances,  says  the 
report.  The  diets  should  provide  a 
minimum  of  400kcal  per  day  for 
women  and  500kcal  per  day  for 
men  and  tall  women. 

VLCDs  are  not  suitable  for 
children  because  they  are  still 
growing.  These  diets  should  not 
be  used  by  pregnant  or 
breastfeeding  women  or  the 
elderly  and  should  not  be  started 
by  adolescents  without  some 
medical  supervision.  Lean  people 
—  ie  those  with  a  body  mass  index 
(weight  in  kg/height  in  m-  )  less 
than  25  —  should  not  use  VLCDs, 
says  COMA.  DHSS  report  on 
health  and  social  subject  31  "The 


use  of  very  low  calories  diets  in 
obesity"  ISBN  0  11  321123  6. 
£4.50  from  HMSO. 
■  Very  low  calorie  diets  did  not 
produce  significantly  greater 
weight  loss  than  diets  based  on 
partial  meal  replacement,  accor- 
ding to  a  survey  carried  out  by  the 
Sunday  Times  magazine. 

When  12  volunteers  were  ask- 
ed to  slim  using  different  brands  of 
formula  diet,  those  on  VCLDs  — 
the  Cambridge  diet,  Modifast  and 
Pranovite  Slim  —  reported 
severe,  persistent  side  effects  in- 
cluding giddiness,  depression, 
head  aches,  nausea  and  inability  to 
concentrate.  They  experienced 
unusual  bloating,  tendency  to 
binge  and  cramps  for  several 
weeks  after  the  diet,  and  regained 
the  most  weight. 

"If  you  must  use  a  VCLD, 
HeaJthcrafts  5-day  diet  would  be  a  ' 
good  choice  for  modest,  speedy 
weight  loss, ' '  the  article  advises, 
as  it  provides  all  the  nutrients 
needed  on  "fasting"  days  but  is 
flexible  enough  to  prevent 
behaviour  becoming  obsessional. 
Of  the  remainder,  Slim  Fast, 
Boots  Shapers  7-day  diet  plan  and 
the  Good  Health  Co  rotation  diet 
were  the  best  received  by  the 
magazine's  dieters  and 
nutritionists. 
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LPC  conference 
to  be  delayed? 


The  LPC  conference  scheduled 
for  February  7  may  be  postponed 
as  the  Pharmacy  Review  Panel 
has  let  it  be  known  it  will  not  be 
making  its  findings  on  the  profit 
formula  known  until  the  end  of 
January. 

PSNC  chief  executive  Alan 
Smith  is  canvassing  opinion  among 
committee  members.  He  says  it 
will  be  impossible  for  the  PSNC  to 


come  up  with  a  reasonable 
package  in  the  short  time  between 
the  Review  Panel's  announce- 
ment and  the  meeting. 

"So  much  rethinking  needs  to 
be  done  on  remuneration  that  we 
cannot  come  up  with  a  quick 
answer.  I  hope  the  committee  will 
postpone  the  conference  until 
such  time  when  we  have  an  outline 
package,"  he  said. 


£500  fine  for 
dumping  dm 


A  Birmingham  pharmacist  who 
admitted  to  dumping  shop  rubbish 
containing  prescription  drugs  was 
recently  fined  £500  at  Birmingham 
Magistrates  Court.  Jane 
Azamgarhi  of  Bevington  Road, 
Aston,  pleaded  guilty  to  improper- 
ly dumping  50  black  plastic  bags  of 
medical  waste  in  a  council  skip 
next  to  Bevington  Chemist's  in 
Frederick  Road.  Magistrates  aJso 
ordered  her  to  pay  £50  costs. 

Mr  Peter  Headland,  pro- 
secuting, said  that  there  was  only 
a  limited  quantity  of  prescnption 
drugs  in  the  waste.  The  rubbish 
was  reported  by  the  area 
caretaker,  Mr  King,  he  said. 


Concern  over 
health  crisis 

The  public  are  even  more  con- 
cerned than  they  were  three 
months  ago  about  standards  ol 
health  care,  according  to  an  opi- 
nion poll  published  in  The  Times 
this  week. 

Just  over  half  (52  per  cent)  oi 
1,072  adults  questioned  in  a 
survey  conducted  by  Market  & 
Opinion  Research  International 
(MORI)  said  the  problems  facing 
health  service  were  among  the 
most  important  were  Britain. 
That  is  20  points  up  on  November 
and  only  5  per  cent  less  than  tin  >se 
citing  unemployment, says  The 
Times. 

The  government  has  often 
been  criticised  for  spending  less 
per  head  of  the  population  on 
health  care  than  other  European 
countries.  A  report  —  "Health 
Authorities  in  Crisis"  —  publish- 
ed this  week  by  the  Community 
Health  Councils  for  England  and 
Wales,  says  that  although  NHS 
funding  has  increased  by  35  per 
cent  in  the  past  five  years  it  has 
barely  been  enough  to  keep  up 
with  inflation.  And  that  more  than 
80  per  cent  of  health  authorities 
are  facing  a  budget  deficit  in  the 
current  financial  year. 

The  problem  is  underlined  in 
last  week's  British  Medical  Jour- 
nal where  deputy  editor  Tony 
Smith  comments:  "The 
emergency  payment  of  £  100m  an- 
nounced by  Mr  Tony  Newton  on 
December  16  was  little  more  than 
a  political  debating  point.  As  first 
priority  we  believe  the  Govern- 
ment should  accept  that  (lie  NHS 
is  now  in  a  serious  short  term 
financial  crisis  and  that  solving  that 
crisis  is  more  important  to  the 
country  that  cutting  two  pence  off 
the  standard  rate  of  income  tax 
(cost  £2, 500m)". 


Officers  going  through  the 
rubbish  —  mainly  empty  drug  bot- 
tles, packets  and  circulars  - 
found  20  diuretic  tablets,  four  an- 
tibiotic tablets  and  one  anti- 
hypertensive tablet.  A  report 
from  the  Midlands  poisons  unit 
said  that  such  quantities  would  not 
cause  serious  harm,  even  to  a 
small  child.  Disposing  of  medical 
waste  needed  a  licence  from  the 
city  countil,  said  Mr  Headland. 

Mr  Bruce  Waters,  defending, 
said  Ms  Azamgarhi  admitted 
responsibility  for  the  offence.  She 
said  one  of  her  former  shop 
assistants,  Mr  Sean  Daley,  had 
told  her  three  council  workmen 
would  dispose  of  the  waste  in  a 
council  skip  for  £5  apiece ,  said  Mr 
Waters.  Though  she  forbade  him 
to  do  this,  he  went  ahead,  he  said. 


Moore  to  talk 
on  Health  Bill 

Social  Services  Secretary  John 
Moore,  is  to  speak  at  a  conference 
on  the  Government's  WThite 
Paper  and  the  Health  and 
Medicines  Bill.  The  conference 
will  be  on  February  3  at  the  Con- 
naught  Rooms,  Great  Queen 
Street,  London. 

Speakers  representing  various 
groups  affected  by  the  proposals, 
include.  Bernard  Silverman, 
president,  PSGB. 


New  contract  benefits 
yet  to  appear,  says  PAC 


The  promised  benefits  of  the  new 
contract  have  yet  to  materialise, 
and  there  is  no  evidence  they  ever 
will,  according  to  the  group  who 
first  launched  the  Pharmacists 
Action  Committee. 

In  a  statement  issued  after  a 
reunion  meeting  of  the  original 
London  committee  of  the  PAC, 
later  the  British  Pharmacists 
Association,  the  pharmacists  - 
Alan  Nathan,  now  a  Society  Coun- 
cil member,  MeirKattan,  Michael 
Hirsh,  Ray  Lubert  and  Saul  Nemt- 
zov  —  say  that  the  700  new  phar- 
macies opened  in  the  two  years 
between  the  announcement  of  the 
contract  and  its  implementation, 
"nullified  in  advance"  any  effect  of 
contract  limitation. 


The  group  admits  that,  con- 
trary to  BPA  predictions,  few 
pharmacies  have  closed,  but  says 
that  investigations  have  revealed 
that  many  proprietors  are 
operating  at  a  '  'crippling  loss"  and 
cannot  afford  to  close,  with  com- 
pensation m  no  way  offsetting 
debts  and  the  expenses  of  closing 
down.  "The  only  businesses  that 
might  benefit  are  those  near  the 
16,000  scripts  cut-off  point, 
whose  OTC  sales  constitute  only 
a  small  part  of  their  turnover." 

The  "leapfroggers  charter" 
predicted  by  PAC  is  a  reality,  the 
group  says.  "Some  pharmacists 
are  prepared  to  pay  astronomical 
sums  for  leases  of  premises  ad- 
joining surgeries." 


They  quote  one  case  of  a 
£175,000  premium,  with  a  £5,000 
parent).  They  predict  that 
multiples  will  soon  tire  of  having 
contract  applications  turned  down 
and  start  buying  existing 
businesses,  pushing  up  goodwill 
values  further. 

'fhe  group  also  found  small 
comfort  for  small  pharmacies  in 
the  Nuffield  Report  and  Council's 
(  i  msideratii  m  of  it .  '  'The  general 
feeling  among  community 
pharmacists  was  that  the  pro- 
posals on  supervision  and  P 
medicines  were  unworkable  and 
playing  right  into  the  Govern- 
ment's hands  by  surrendering 
control  over  the  very  heart  of  the 
profession. 
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NEWS  REVIEW 


Hospital  pharmacy:  on 
the  critical  list? 


'Other  professions  have 
been  given  substantial  pay 
awards:  it's  unfair  for 
pharmacists  to  be  given 
'the  going  rate" 

Staff  chairman  Bob  Timson 


Hospital  pharmacy  enters  1988 
much  as  it  entered  1987.  The 
staffing  crisis  continues;  though 
vacancies  are  roughly  the  same  in 
number,  the  proportion  in  the 
higher  "staff"  grade  is  up,  and 
there  has  been  a  trend  to  up- 
grading posts  to  attract  and  keep 
personnel. 

However,  by  January  1987, 
the  1986-87  pay  deal  had  been 
finalised,  together  with 
emergency  duty  payments.  This 
January  sees  no  pay  deal,  with  the 
latest  offer  of  5  per  cent  plus  an 
average  3  per  cent  linked  to  a 
flexible  grading  structure  rejected 
by  the  staff  side,  which  maintains 
that  the  two  should  be  separate. 

The  twice-postponed  meeting 
between  Pharmaceutical  Society 
president  Bernard  Silverman  and 
the  Minister  for  Health,  Tony 
Newton,  was,  as  C&D  went  to 
Press,  still  scheduled  for  this 
coming  Monday.  And  hospital 
pharmacists  want  to  see  Mr 
Silverman  press  home  the 
message  that  last  year's  pay 
award  did  nothing  for  recruitment 
and  retention  of  pharmacists. 

'If  we  carry  on  like  this 
there  won't  be  a  service  in 
a  couple  of  year's  time' 

Originally  scheduled  for  early 
November,  the  meeting  was 
delayed  because  the  DHSS's 
internal  review  of  hospital 
pharmacy  service  was 
incomplete.  A  second  date  fell 
through  due  to  the  illness  of  Social 
Services  Secretary  John  Moore. 

Mr  Silverman  told  C&D  he 
was  going  to  discuss  the  prob- 
lems: "I  am  not  going  to  negotiate 
—  that  is  the  Guild's  job.  I  wish  to 
consider  the  long-term  future  of 
the  service." 

Meanwhile,  the  staff  side  of 
the  hospital  pharmacists' 
negotiating  body,  the  Pharma- 
ceutical Whitley  Council,  is 
consulting  its  members  on  the 
latest,  rejected,  offer. 

Extracting  from  the  mass  of 
figures  of  the  management  side's 
offer,  and  including  the  extra  3.17 
per  cent  overall  conditional  on 
acceptance  of  a  new  grading 
structure,  reveals  a  proposed 
"grade  A"  scale  —  roughly 
replacing  the  basic  grade  and 
running  from  £9,559  (up  to  16.1 


per  cent  on  the  equivalent  point  on 
current  scales)  to  £11,148  (7.8 
per  cent) ,  and  a  ' ' grade  B ' '  scale 
—  replacing  staff  pharmacist  — 
running  from  £11,586  (12.5  per 
cent)  to £14,053  (7.1  percent). 

"Grade  C"  pharmacists, 
envisaged  as  a  five  band  grade 
covering  pharmacists  from 
current  top  of  the  scale  staffs  to 
regional  officers,  starts  at  £14,607 
and  rises  to  £25, 146.  Emergency 
duty  payments  are  extra,  and  a 
"junior  pharmacist"  training 
grade  (£8,853-£9,559)  is  included 
at  the  bottom.  Pre-registration 
pharmacist  salaries  would  rise  to 
£6,000  (11.4  percent). 

A  basic  5  per  cent  increase  is 
considered  insufficient,  but  it  is 
the  linkage  of  pay  and  grading  that 
has  been  the  major  stumbling 
block.  Last  year's  branch 
delegates  meeting  had  reaffirmed 
the  Guild's  view  that  pay  and 
flexible  grading  should  be  kept 
separate  and  early  indications  are 
that  that  position  will  be 
confirmed.  Staff  side  chairman 
Bob  Timson  says  there  can  be  no 
doubt  that  the  management  side 
were  aware  of  staff  side's 
antipathy  to  such  an  offer.  "We 
had  written  to  them  in  advance  to 
say  such  an  offer  would  be 
unacceptable.  Maybe  they 
thought  that  by  linking  the  two 
they  might  make  the  overall  award 
sufficiently  attractive  for  the 
membership  to  accept  after 
having  waited  for  so  long. ' ' 

A  working  party  from  both 
sides  considered  a  new  grading 
structure  two  years  ago,  the 
members  reporting  independently 
to  the  two  negotiating  teams,  who 
then  decided  their  own  way 
forward.  While  the  December 
offer  conceded  some  of  the  points 
regarded  as  important  by  the  staff 
side  —  the  creation  of  a  new  junior 
training  grade,  for  example  — 


much  has  yet  to  be  agreed. 

Flexible  grading,  according  to 
the  management  side,  appears  to 
exclude  all  pharmacists  currently 
in  the  staff  grade;  staff  side  wants 
flexible  grading  for  all  pharmacists 
except  those  in  the  true  training 
grade,  and  a  separate  grade  for 
pharmaceutical  officers.  The 
procedure  for  assimilating  —  the 
means  by  which  old  grades  would 
be  reclassified  —  is  also  the  cause 
of  dispute.  Staff  side  wants  more 
emphasis  on  responsibility,  less 
on  length  of  service. 

But,  says  Bob  Tir  ison,  that's 
for  later:  "Our  object. ve  is  to  sort 
out  a  pay  award  for  this  year." 
Then  we  can  get  down  to 
discussing  a  new  structure  for  the 
next  ten  years.  We  can't  rush 
this,  it's  too  complicated." 

In  its  18-point  questionnaire  to 
Guild  Groups  the  staff  side  has 
asked  for  guidance  on  the  next 
move.  Papers  have  to  be  returned 
by  January  26,  and  staff  side  will 
formulate  its  response  for  the 
delegates  meeting  on  February  6. 

The  next  joint  meeting  of  the 
negotiating  teams  is  set  for 
February  10,  but  Bob  Timson 
says  the  door  is  always  open  for 
the  management  side  to  table  an 
improved  pay  offer  before  then. 

He  is  more  optimistic  on  this 
score.  A  request  for  an  improved 
offer  for  1987-88,  without  stnngs, 
was  not  rejected  out  of  hand  by 
the  management  side  at  the  last 
joint  meeting  in  December. 

Looking  forward  to  Mr 
Silverman's  meeting  with  the 
Health  Minister,  Mr  Timson  says 
he  would  underline  that  nothing 
had  changed  over  the  past  12 
months.  "The  Society's 
November  survey  of  job  vacancies 
confirms  staff  side's  view  of  a  year 
ago  that  last  year's  deal  would 
have  no  effect  on  recruitment. 

'  'It's  not  just  nurses  that  have 


problems  with  recruitment  and 
retention  of  staff.  The  difficulties 
faced  by  our  profession  are  just  as 
great  if  not  greater.  Other 
professions  have  been  given 
substantial  pay  awards,  so  it's 
unfair  in  my  view  for  pharmacists 
to  be  given  '  the  going  rate  " ' . 

Ed  Freestone,  staff 
pharmacist  at  the  Chesterfield  and 
North  Derbyshire  Royal  Hospital 
told  C&D:  "If  we  carry  on  like 
this  there  won't  be  a  service  in  a 
couple  of  year's  time.  Those  with 
five,  eight,  ten  years  behind  them 
are  beginning  to  think  there's  no 
future  in  it.  It's  like  Boots  losing  all 
its  experienced  managers." 

'Do  they  want  to  run  things 
down  so  much  that  the 
service  is  destroyed,  so 

they  can  contract  it  out?' 

The  problem  is  illustrated  by 
the  most  recent  Pharmaceutical 
Society  survey  conducted  in 
November  1987,  after  the  peak 
recruiting  season  in  England, 
Scotland  and  Wales  (excluding 
Yorkshire  Region).  It  shows  263 
basic  grade  vacancies  in  1,133 
posts  (23.2  per  cent)  and  137  staff 
pharmacist  vacancies  in  1,644 
posts  (8.3  per  cent).  And  68 
pharmacists  had  moved  to 
community  pharmacy  in  the 
previous  six  months. 

Mr  Freestone  says  he  would 
ask  the  Minister  for  Health  if  the 
Government  had  any  real 
commitment  to  the  6ervice.  "Do 
they  want  to  run  things  down  so 
much  that  the  service  is 
destroyed,  so  they  can  contract  it 
out?"  he  asks. 

Paul  Deasy,  staff  pharmacist  at 
the  Royal  Hallainshire  Hospital  in 
Sheffield,  says  that  the  feeling  in 
his  area  is  one  of  support  for  staff 
side's  position  of  separate 
settlements.  He  said  a  fair  flexible 
grading  deal  would  cost  much 
more  than  the  3.17  per  cent 
management  side  had  calculated. 

Mr  Deasy  too  thinks  that  Mr 
Silverman  should  draw  attention 
to  the  fact  that  job  vacancies  are  in 
higher  grades  this  year  than  last. 
He  would  also  like  the  president  to 
quash  the  argument  that  public 
sector  pay  is  never  going  to 
compete  with  retail.  "This  is  no 
argument  not  to  do  better  for 
hospital  pharmacists. ' ' 
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BPSA  says 
'no  cost'  to 
pre-regs 

The  cost  of  implementing  the 
Society's  working  party  pre- 
registration  report  should  not  be 
borne  by  pre-registration 
graduates,  says  the  British  Phar- 
maceutical Students  Association. 

The  BPSA  is  submitting  a  mo- 
tion for  consideration  at  May's 
Branch  Representatives  Meeting 
condemning  the  report's  pro- 
posal, which  it  says  would  result  in 
a  rise  to  around  £100  in  the  pre- 
registration  fee. 

The  BPSA's  second  BRM 
motion  calls  for  guidelines  on  the 
handling  of  cytotoxics  to  be  includ- 
ed in  the  pre-reg  manual,  with 
cytotoxic  handling  included  in 
undergraduate  courses. 

New  drug 
test 

Cambridge  Life  Sciences  hope  to 
market  a  new  urine  test  for  drugs 
of  abuse  some  time  this  year. 

The  test  is  based  on  a  colour 
reaction  which  shows  whether  or 
not  drugs  such  as  heroin,  am- 
phetamines, morphine,  etc  are 
present  in  a  urine  sample  or  a  sim- 
ple solution.  It  is  to  be  aimed  in- 
itially at  regulatory  authorities, 
doctors  and  customs  officials, 
Howard  Thomas,  chief  executive 
at  Cambridge  Life  Sciences  told 
C&D  this  week. 

The  test  is  being  evaluated  and 
will  be  launched  first  as  a 
qualitative  test.  The  company  is 
also  working  on  a  way  to  make  the 
test  quantitative  by  measuring  the 
intensity  of  the  colour  produced. 

Mr  Thomas  does  not  yet  know 
how  much  the  new  test  will  cost 
but  expects  it  will  be  below  cur- 
rent larger  scale  laboratory 
methods. 


BRIEFS 


A  draft  Order  coming  into  effect 
on  April  1 ,  will  increase  the  limits 
of  awards  for  unfair  dismissal  to 
£2,400  for  the  minimum  basic 
award  and  to  £23,850  maximum 
for  special  awards.  The  Unfair 
Dismissal  (Increase  of  Limits  of 
Basic  and  Special  Awards)  Order 
1987  (HMSO,  £0.45). 
AIDS  and  skin  piercing: 
Guidance  on  the  prevention  of 
transmission  of  human  im- 
munodeficiency virus  and  hepatitis 
B  during  skin  piercing  for  health 
related  or  cosmetic  purposes  has 
been  issued  by  the  DHSS.  Simple 
leaflets  directed  at  individual  oc- 
cupations are  being  distributed. 


TOPICAL  REFLECT 


Humbug  and 
all  that . . . 


The  beginning  of  a  New 
Year.  I  suppose  I  ought  to 
start  by  wishing  you  all  a 
happy  and  prosperous  one. 
So,  not  to  be  thought  of  as 
ungenerous ,  I'  11  wish  you  all 
the  best,  even  though  I 
think  it  a  fatuous  waste  of 
time.  Plainly,  good  wishes 
do  not  make  good  banking, 
nor  do  they  make  one  whit 
of  difference  to  our  position. 
From  which  you  will  gather 
(correctly)  that  my 
Christmas  blow  out  was  «t 
good,  too  good,  leaving  me 
with  post-Xmas  blues.  A  sort  of  "Post 
early  for  Christmas  hangover". 

Looking  back  through  the  copy  I  have 
written  over  the  last  few  years,  the  thing 
that  strikes  me  most  is  how  slowly  we 
grope  towards  any  change.  But  when 
once  the  movement  begins,  the  momen- 
tum gathers.  Do  you  realise  it  is 
something  like  ten  years  ago  that  the 
Society  appointed  a  lady  PR  officer  who 
proceeded  to  delight  the  bulk  of  member- 
ship by  her  astonishingly  effective  work  on 
our  behalf?  Until  then  none  of  us  really 
grasped  what  could  be  achieved.  We  were 
all '  'over  the  moon" ,  except  perhaps  the 
Society,  and  she  moved  on.  But  the  cat 
had  scattered  the  pigeons. 

A  mood  of  rebellion  down  here  at 
grassroots,  long  festering,  broke  out  with 
a  demand  that  good  PR  continue.  Even- 
tually it  fell  to  the  National  Pharmaceutical 
Association  to  pick  up  the  challenge.  Now 
practically  all  retail  pharmacies  contribute 
to  the  relatively  effective  advertising  cam- 
paign as  a  permanent  commitment.  Not 
until  recent  appointments  at  Society  head- 
quarters did  we  see  a  lifting  of  what  many 
of  us  saw  as  entrenched  resistance  to  any 
change.  But  we  could  not  be  suppressed. 
Dissatisfaction,  as  always,  threw  up 
groups  of  people  with  common  interests 
-  the  Rural  Pharmacists  Association, 
young  pharmacists,  even  the  British  Phar- 
macists Association.  Whether  they  last 
long  is  mainly  a  matter  of  the  quality  of 
those  who  head  them. 

Dissatisfaction  has  also  resulted  in  new 


members  being  elected  to 
Society,  Tanna  and  Nathan 
being  two  more  recent  ones 
whose  motivation  cannot  be 
doubted.  Yet  still  we  see  in- 
credibly poor  voting  returns 
in  the  Council  election. 

I  don't  think  it  all  that 
surprising.  Unless  they  are 
rich,  most  pharmacists  do 
not  have  the  means  or  time 
to  traipse  around  the  coun- 
try electioneering.  When  I 
look  at  the  list  of  candidates 
and  realise  I  am  supposed  to 
make  a  choice  from  the 
pathetic  "statement  of 
policy"  which  each  is  per- 
mitted to  make  as  virtually 
his  sole  contribution  to 
criteria  for  choice,  it  sur- 
prises me  anyone,  not  totally  dedicated, 
even  bothers  to  return  the  paper.  It  isn't 
apathy.  It's  lack  of  enough  contact  which 
leaves  so  many  unwilling  to  make  a 
positive  choice.  I  reckon  that  if  you  are  go- 
ing to  vote  for  anyone  you  ought  at  least  to 
have  met  him,  or  heard  him  speak  recent- 
ly, so  as  to  form  some  opinion  of  him.  I 
don't  think  anyone  can  make  a  proper 
choice  on  the  basis  of  a  couple  of  hundred 
words,  which  is  all  they  are  is  allowed. 

Apart  from  these  restrictions,  there  is 
the  sheer  physical  difficulty  in  candidates 
even  attempting  to  meet  the  whole 
membership.  How  can  the  Scottish  ap- 
plicants possibly  address  the  rest  of  us?  If 
we  want  a  Society  Council  which  can  be 
seen  to  relate  to  its  members  we  shall 
have  reorganise  the  basis  of  election.  I  am 
not  talking  about  proportional  representa- 
tion or  single  transferable  vote,  which  are 
irrelevancies.  We  really  must  now  con- 
sider regional  representation.  I  am  sick  of 
voting  nationally  for  people  I  hardly  know. 

When  it  comes  to  electing  PSNC 
members  I  know  exactly  where  I  am.  I 
know  the  men  and  women  who  stand 
locally.  The  person  elected  didn't  give  us 
a  lot  of  flannel.  He  was  asked  to  stand 
because  he  has  a  good  clear  mind,  and 
despite  a  gentle  manner  knows  exactly 
what  he  knows  and  what  he  is  not  sure 
about.  Better  still,  we  can  get  in  touch  on 
a  personal  basis  if  we  want  to. 

I  think  I  have  said  enough.  With  this  off 
my  chest,  I  can  truly  wish  you  a  happy 
New  Year  ...  All  change,  please. 
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SPECIALS 


Tylex 


capsi 


Ortho-Cilag  are  introducing  a  new 
combination       of  500mg 
paracetamol  and  30mg  codeine 
phosphate  for  the  treatment  of 
severe  pain.  Tylex  capsules  are 
suggested  in  acute  pains,  including 
arthritis,  backpain,  sprains  and 
strains  and  dental  pain. 
Manufacture  Ortho-Cilag  Phar- 
maceutical Ltd,  Saunderton,  High 
Wycombe,  Bucks. 
Description  Size  0  hard  gelatin 
capsules  imprinted  "C30"  with  a 
white  body  and  a  red  cap,  each 
containing  500mg  paracetamol 
and  30mg  codeine  phosphate 
Uses  Relief  of  severe  pain 
Dose  Usual  adult  dose  one  or  two 
capsules  every  four  hours  as  re- 
quired. Total  daily  dose  of  codeine 
should  not  exceed  200mg  codeine 
phosphate.  Dosage  should  be  ad- 
justed to  severity  and  response 
Precautions  Additive  depres- 
sant effect  in  patient  receiving 
other  CNS  depressants.  Safety  in 
pregnancy,  lactation,  or  children 
under  three  years  not  established. 
Codeine  can  produce  drug 
dependence 

Side  effects  Light-headedness, 
dizziness,  sedation,  nausea  and 
vomiting  most  common,  and  more 
prominent  in  ambulatory  than  non- 
ambulatory patients.   May  be 
alleviated  by  lying  down. 
Supply  restrictions  POM 
Packs  100  capsules  (£7.96  trade) 
Product  Licence  0076/0109 
Issued  January  1988 


BRIEFS 


Roche  are  reintroducing  Valium 
suppositories  lOmg  due  to 
"numerous  requests"  from  GPs 
and  pharmacists,  and  they  are 
now  available  from  the 
wholesalers.  Roche  Products  Ltd. 
Tel:  0707328128. 

Scherisorb  gel  has  been  acquired  by 
Smith  &  Nephew  from  Schering 
Healthcare.  S&N  say  the  product 
is  complementary  to  their  existing 
wound  care  business,  and  is 
already  being  used  by  hospitals  in 
conjunction  with  the  company's 
Opsite  and  Melolin  brands.  Smith 
&  Nephew  Medical  Ltd.  Tel:  0482 
25181. 


WtfipiCi  *P Infant 


il  iiiij  u 


Kabivitrum 
look  at 
formulae 

Kabivitrum  have  introduced  new 
formulations  of  their  vitamin  and 
trace  element  preparations  used 
in  the  treatment  of  long-term  in- 
travenous nutrition. 

Vitlipid  N  Adult  and  Vitlipid  N 
Infant  have  been  reformulated  to 
include  vitamin  E,  as  well  as  a 
balance  of  other  fat  soluble 
vitamins,  to  replace  existing 
Vitlipid  preparations.  Similarly, 
Solivito  N  is  a  revised  formulation 
of  the  water  soluble  vitamin 
preparation  Solivito. 

Additrace  is  a  new  preparation 
for  long-term  TPN  patients, 
presented  as  a  solution  containing 
eight  trace  elements.  A  new 
booklet  "Micronutrients  and  their 
role  in  intravenous  nutrition' '  ac- 
companies the  introductions,  and 
summarises  the  physiological 
functions  of  trace  elements  and 
vitamins,  and  symptoms  which 
may  be  indicative  of  deficiencies. 
Kabivitrum  Ltd.  Tel:  089551144. 


Three  more 
join  ACBS 

Scientific  Hospital  Supplies  have 
had  three  more  of  their  specialis- 
ed dietary  products  approved  by 
the  Advisory  Committee  on 
Borderline  Substances. 

The  unflavoured  version  of 
Maxamaid  XP  has  been  approved 


for  treating  phenylketonuria. 

An  instant  version  of  Maxipro 
-  super  soluble  Maxipro  —  has 
also  been  approved  for  the  condi- 
tions for  which  Maxipro  was 
originally  approved,  including 
hypoproteinaemia  and  as  a  supple- 
ment for  short  bowel  syndrome, 
intractable  malabsorption,  inflam- 
matory bowel  disease,  total 
gastrectomy,  dysphagia,  where 
reduced  salt  intake  is  required, 
and  bowel  fistukae.  Original  Max- 
ipro is  to  be  phased  out. 

An  additional  orange  flavour  of 
Liquid  Maxijul  has  been  approved 
for  a  range  of  conditions  requiring 
high  energy  low  fluid  intake  in- 
cluding renal  failure,  liver  cir- 
rhosis, disaccharide  intolerance, 
disorders  of  amino  acid 
metabolism,  malabsorption  states 
and  other  conditions,  including 
hvpoglycaemia.  Scientific  Hospital 
Supplies  Ltd.  Tel:  051-708  8008. 


DF  go  safer 
and  easier 

Duncan,  Flockhart  have  announc- 
ed packaging  changes  for  Prega- 
day  and  Fersaday  to  be  phased  in 
over  the  next  five  months.  The 
changes  in  two  stages  will  pro- 
vide, the  company  says,  a  more 
convenient-sized  blister  strip  for 
the  patient  as  well  as  making  it 
more  difficult  for  young  children  to 
see  the  contents. 

From  the  middle  of  January 
(Pregaday)  and  the  end  of  March 
(Fersaday),  new  packs  will  contain 
two  14-tablet  strips  instead  of  one 
28-tablet  strip.  In  May,  the 
transparent  blister  packaging  of 
both  products  will  be  replaced  by 
opaque  covering.  Duncan, 
Flockhart.  Tel:  01-4222331. 


Flexin 
Continus 

Napp  Laboratories  have  now  ap- 
plied their  patented  Continus  con- 
trolled release  system  to  in- 
domethacin  and  this  week  launch 
Flexin  Continus,  containing  75mg 
indomethacin  BP. 

The  company  says  the  for- 
mulation is  designed  to  reduce  the 
gastrointestinal  problems 
associated  with  the  drug,  but  the 
Data  Sheet  recommendation  is 
that  Flexin  Continus  should 
always  be  given  with  food,  milk  or 
an  antacid. 

Flexin  Continus  (POM)  are 
yellow,  capsule-shaped,  scored 
tablets  with  "Napp"  on  one  side 
and  "75  IC"  on  the  other.  They 
are  packed  in  original  packs  of  28 
tablets  (£10.47  trade).  Product 
Licence  0337/0128.  Napp 
Laboratories  Ltd.  Tel:  0223 
358888. 


Indocid  PDA 
injection 

Thomas  Morson  Pharmaceuticals 
have  introduced  Indocid  PDA  (in- 
domethacin sodium  trihydrate)  for 
the  closure  of  patent  ductus 
arteriosus  in  premature  babies 
(the  ductus  arteriosus  is  a  foetal 
vessel  connecting  the  left 
pulmonary  artery  with  the  aorta. 
After  birth  it  normally  changes  in- 
to a  fibrous  cord;  failure  to  close 
causes  cardiovascular  handicap). 

In  a  double-blind,  placebo  con- 
trolled trial  involving  460 
premature  babies,  Indocid  PDA 
had  a  patent  ductus  closure  rater 
of  over  70  per  cent  compared  with 
less  than  30  per  cent  for  the 
placebo  group. 

Indocid  PDA  is  given  by  in- 
travenous injection  only  with  each 
of  three  doses  separated  by  12-24 
hours.  The  three  single  dose  vials 
each  contain  lyophilised  in- 
domethacin sodium  trihydrate 
equivalent  to  lmg  indomethacin. 
Dosage  is  dependent  on  age. 

Indocid  PDA  is  a  hospital  only 
product  (£22.50  trade).  Thomas 
Morson  Pharmaceuticals.  Tel: 
0992  467272. 
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IMPORTANT 
ANNOUNCEMEN 


When  you  receive  a  prescription  for  hepatitis  B  vaccine,  you  can 
dispense  either  'Engerix  B',  the  new  genetically  engineered 
vaccine  from  Smith  Kline  &  French  Laboratories  Limited,  or  the 
older  plasma-derived  vaccine. 

'Engerix  B'  is  produced  in  yeast  cells  and  has  a  high  level  of 
purity.  It  does  not  rely  on  hepatitis  B  carrier  donor  blood  for 
its  production. 

The  introduction  of  'Engerix  B'  has  resulted  in  the  cost  of 
hepatitis  B  vaccination  being  reduced  by  half. 

So  choose  to  dispense  'Engerix  B'  when  hepatitis  B  vaccine  is 
prescribed  generically.  It  is  available  from  your  wholesalers  at 
£31.50  for  the  3-dose  pack. 


GENETICALLY    ENGINEERED    HEPATITIS     B    VACCINE    (  R  B  Y  ) 


A    NEW    GENERATION    OF  PROTECTION 


'ENGERIX  B'  hepatitis  B  vaccine  (rby) 

PRESCRIBING  INFORMATION  Presentation.  Each  I  ml  dose  of  Engerix 
B'.  PL0002/OI60.  contains  20  micrograms  of  hepatitis  B  surface  antigen  protein 
Pack  of  3  vials,  each  containing  20  micrograms.  £3 1 .50.  pack  of  10  vials.  L 105  00 
Uses.  Active  immunization  against  infections  caused  by  hepatitis  B  virus 
Dosage  and  administration.  For  intramuscular  use  only.  To  be  shaken  well 
before  use  Three  doses  should  be  given,  the  second  one  month  and  the  third  six 
months  after  the  initial  dose  For  more  rapid  immunization  the  third  dose  can  be 
given  two  months  after  the  initial  dose  For  more  rapid  immunization  the  third  dose 
can  be  given  two  months  after  the  initial  dose  with  a  booster  at  I  2  months 
Adu/ts  and  children  aged  3  years  and  over  20  micrograms  ( I  ml)  given  intramuscularly 
in  the  deltoid  region  or  the  antero-lateral  aspect  of  the  thigh 
Contra-indications.  Hypersensitivity  to  any  component  of  the  vaccine  Severe 
febrile  infections 

Precautions.  Response  may  be  impaired  in  renal  dialysis  patients  or  those  who 
are  immunocompromised.  Adrenaline  I  1000  should  be  available  in  case  of 
anaphylaxis.  Use  in  pregnancy:  see  Data  Sheet. 


Adverse  reactions.  Mild  transient  local  soreness,  erythema  and  induration  at  the 
injection  site  Occasionally  low  grade  fever,  malaise,  fatigue,  headache,  nausea  and 
dizziness 


Legal  category.  POM 
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ERPOMTS 


Sudafed  revamp  for  greater  impact 


Wellcome  Consumer  Division  are 
repackaging  their  Sudafed  range 
with  the  aim  of  giving  greater 
visibility  on-shelf.  Sudafed  Co 
tablets  and  Sudafed  Expectorant 
are  the  first  to  lose  the  old 
"ethical"  image. 

The  plain  beige  pack  for  Sudaf- 
ed Co  is  replaced  with  a  bright 
blue  one,  with  the  wording  "fast 
cold  and  flu  relief ' .  The  company 
hopes  to  build  on  its  claimed  44 
per  cent  sales  increase  last  year. 
The  orange  Sudafed  Expectorant 
pack  is  replaced  with  one  in 
orange  and  blue,  including  the 
wording  '  'effective  relief  for  ches- 
ty coughs". 

A  £500,000  radio  advertising 
campaign  backs  up  the  launch  of 
the  new  packs,  with  25  commer- 
cial radio  stations  across  the  coun- 
try including  all  of  Scotland,  carry- 
ing the  advertisement  throughout 


the  first  three  months  of  the  year.  "reassuring"  voice  of  Peter 
Wellcome  have  again  turned  to  the     Bark  worth  for  the  campaign. 

Wellcome   Consumer  Division. 

Tel:  0270  583151. 


Points  on 
pain 

Analgesic  recommendations  de- 
pend on  understanding  the 
customer's  condition,  medicaJ  fac- 
tors and  an  appreciation  of  the 
benefits  which  different  OTC 
painkillers  can  provide,  according 
to  Crookes  Healthcare. 

The  company  has  produced  a 
guide  in  the  form  of  a  self-adhesive 
laminated  card  —  "Which 
painkiller?"  —  which  poses  the 
most  important  questions  to  be 
asked  of  a  customer  requesting  an 
analgesic,  including  the  type  of 
pain,  the  presence  of  fever  or  in- 
flammation, and  personal  sen- 
sitivities which  will  influence  pro- 
duct recommendation. 

Sponsored  by  Nurofen,  the 
guide  will  be  distributed  to  all 
pharmacies  this  week.  Crookes 
Healthcare.  Tel:  0602  507431. 
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Nowadays,  more  and  more  people  are  trying 
natura1  remedies  as  an  alternative  to  conventional 

medicines 

An<J  the  one  range  they're  turning  to  is  New  Era 
homoeopafhically  prepared  mineral  tissue  salts. 

I  his  .•  presents  enormous  potential  for  you 
because  as  well  as  toe  usual  generous  profit  margin 
offered  on  ali  New  Era  remedies,  there  are  often 
even  bigger  margin  i  in  rhis  fast-moving  range  when 
you  buy  from  your  sales  representative. 

Ask  for  details 

New  Era  mineral  tissue  salts  are  based  on 


a  principle  of  body  cell  stimulation. 

Over  100  years  ago  an  eminent  physician, 
Dr.  W.  H.  Schuessler,  concluded  that  the  body's  cells 
contain  12  mineral  tissue  salts,  and  that  a  deficiency 
in  one  or  more  of  these  could  cause  many  minor 
ailments. 

New  Era  mineral  tissue  salts  aim  to  stimulate 
the  body  cells  by  replacing  the  deficient  salts,  helping 
the  body  fight  off  minor  ailments. 

A  wide  variety  of  preparations  ensures  that  New 
Era  natural  remedies  offer  the  most  comprehensive 
range  on  the  market. 


And  extensive  press  advertising  in  all  the  most 
relevant  women's  interest  magazines,  and  national 
press  ensures  that  more  and  more  people  will  be 
looking  for  New  Era  in  your  pharmacy. 

What's  more,  we  have  also  produced  a  New  Era 
booklet  to  help  you  and  your  customers  understand 
the  theory  behind  our  remedies. 

So  be  prepared  -  stock  up  now  and  reap  the 
benefits. 

NEW  ERA.  HELP  THE  BODY 
RESTORE  ITS  NATURAL  BALANCE. 


COUNTERPOINTS 


Unichem  look 
ahead  for '88 


Ambre 
Solaire  move 
ahead 

Ambre  Solaire  are  adding  a  hair 
protection  range  and  five  skin  care 
products  to  their  sun  prepara- 
tions, which  are  to  be  backed  this 
season  by  a  "strong  programme 
of  trade  and  consumer  promo- 
tions", says  the  company. 

The  hair  range  includes  two 
protective  products  —  hair  pro- 
tective gel  (125ml,  £3.49)  and  hair 
protective  spray  (125ml,  £3.99) 
-  and  one  after-care  product  - 
aftersun  intensive  hair  conditioner 
(150ml,  £2.49).  The  protective 
gel  and  spray  contain  sunscreens 
and  conditioners  and  the  aftersun 
product  is  to  help  revitalise  hair 
after  exposure  to  the  sun. 

New  skin  care  products  in- 
clude natural  tan  activator  (125ml, 
£5.49)  which  contains  a  melanin 
stimulator;  intense  bronze  spray 
(125ml,  £4.49)  with  a  sun  protec- 
tion factor  (SPF)  of  2,  in  a  non- 
greasv  formulation;  progressive 
tanning  gel  (100ml,  £3.89)  with  an 
SPF  of  4  and  a  non-greasy  for- 
mulation; high  protection  milk 
(125ml,  £5.39)  with  an  SPF  of  12, 
said  t< )  be  the  mi  >st  suitable  of  the 
range  for  children,  and,  finally, 
aftersun  intensive  remoisturiser 
(125ml  £3.99). 

Support  for  Ambre  Solaire  this 
year  is  to  include  television  and 
cinema  advertising,  say  L'Oreal, 
together  with  a  Press  campaign. 
Golden  Ltd.  Tel:  01-9375454. 


Unichem  are  looking  for  a  slice  of 
the  £18m  hairbrush  market  with 
their  new  Hairstylers  range. 

Hairstylers  include  large  and 
mini  vents  and  hairflos,  which 
Unichem  say  account  for  over  50 
per  cent  of  total  UK  sales, 
together  with  the  traditional 
cushion  brush.  Styling  products 
include  three  radial  brushes.  A 
card  display  is  also  available. 

Unichem  say  that  chemists 
hold  a  70  per  cent  share  of  the 
market.  Hairstylers  are  priced  to 


compete  with  other  pharmacy 
brands  and  supermarkets. 

The  range  comes  in  a  pre- 
packed stand  unit,  and  brushes 
can  be  re-ordered  in  packs  of  six. 
Brushes  retail  between  £0. 74  and 
£2.36  against  a  trade  price  of  bet- 
ween £2.55  and  £8.22  for  six,  or 
£70.19  for  the  filled  unit. 

An  introductory  promotion  for 
January  sees  the  units  on  offer  at 
£64.92,  with  7lk  per  cent  reduc- 
tion on  re-order  packs.  Unichem 
Ltd.  Tel:  01-391  2323. 


Search 
extende 


Stafford-Miller  are  launching  a 
new  Search  toothbrush;  the 
Search  3.5,  designed  for  those 
who  prefer  a  shorter  brush  head . 

The  Search  3.5  (£1.10)  has  a 
compact  head  and  long  slim  neck 
for  easy  access  to  the  back  of  the 
mouth,  thousands  of  tightly  pack- 
ed filaments  with  rounded  ends  for 
more  effective  plaque  removal  and 
a  broad  handle. 

All  Sensodyne  toothbrushes 
will  be  supported  by  a  £2. 6m 
advertising  and  promotional  cam- 
paign throughout  1988,  including 
continuous  advertising  in 
women's  magazines,  and  a 
Summer  television  campaign. 
Stafford-Miller  Ltd.  Tel:  07072 
61151. 


Dental  news 

Dentrex  sensitive  teeth  formula 
toothpaste  (75ml  £1 .89)  is  the  first 
product  to  be  launched  by  the 
newly-formed  Broad  Laboratories 
(see  also  Business  News). 

The  toothpaste  is  to  be  backed 
by  a  £lm  advertising  campaign  us- 
ing radio  and  national  Press 
throughout  the  year. 

Available  with  either  a  dual 
screw  or  a  flip  top  cap,  the  product 
is  being  distributed  by  Wellcome 's 
consumer  division.  It  contains  7 
per  cent  strontium  chloride  hex- 
ahydrate  and  has  a  minty  taste. 
Broad  Laboratories'  managing 
director  Tony  Broad,  told  C&D 
that  he  hopes  Dentrex  will 
establish  itself  as  the  number  two 
brand  in  the  sensitive  sector  by 
the  end  of  the  year.  Distributed  by 
Wellcome  Foundation  Ltd.  Con- 
sumer Division-  Tel:  0270 
583151. 


Toothy  roller 

The  Xenex  "chewing  wheel" 
(£2.98)  is  a  rubber-based,  mint 
flavoured  device  intended  as  an  aid 
to  cleaning  teeth  and  gums. 

The  "wheel"  actually  consists 
of  two  wheels  joined  at  their  cen- 
tres and  with  villi-shaped  protru- 
sions. The  smaller  of  the  two 
wheels  fits  behind  the  teeth  and 
the  larger  wheel  sits  between  the 
teeth  and  inside  the  mouth.  Chew- 
ing moves  the  device  around  the 
teeth  so  cleaning  them. 

Initially,  it  is  available  direct 
from  suppliers  Cahill  May  Roberts 
in  Cork,  Ireland,  until  UK 
distributors  are  appointed. 

Test  advertising  is  running  on 
Irish  television  and  may  be  run  in 
the  UK  depending  on  response, 
say  Culiill  May  Roberts  (Sundries 
division  ).  Tel:  Cork  965588. 
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Depilatory  range  targets  young 


Beauty  Basics  are  launching  a  new 
range  of  four  depilatory  produ 
specitii  ally  aimed  at  the  young  and 
first-time  user. 

Directed  at  those  who  are  ex- 
perimenting with  different 
methods  of  hair  removal,  the 
range  brings  together  products  for 
shaving,  waxing,  and  chemic 
depilation.  Beauty  Basics  say  it 
features  fashionable  graphics  and 
easy-to-understand  instructions. 

Legs  'N'  Action  wax  strips 
come  in  packs  of  12  reusable 
stnps,  which  can  be  used  about  six 
times,  and  the  pack  contains 
enough  strips  for  two  treatments. 
They  can  be  used  on  legs,  amis 
and  the  bikini  line,  but  not  for 
underarms. 

Legs  'V  Ai  lion  depil.itoi  \ 
(  ream  soap  is  presented  in  a  pump 
dispenser,  and  Beauty  Basics  say 
it  is  applied  like  ,i  (  ream  but  rinses 
off  like  a  soap.  Suitable  for  use 
on  legs,  underarms  and  the  face, 
it  is  designed  to  work  in  just 
5-8  minutes. 

CULM  1ST  &  DRUGGIST  9JANUARY 


For  those  who  prefer  to 
shave,  the  range  includes  a 
mousse  for  use  with  a  razor, 
designed  to  moisturise  the  skin 
and  reduce  irritation. 

Finally,  the  range  includes  an 
aftercare  lotion  for  use  after  any  of 
the  other  products,  to  condition 
I   soothe   the   skin.  Beaittx 
Busies,  let:  0695  20111. 


Announcement  to  UniChem  Shareholders 


The  UniChem  Share  DeaP 
It's  too  good  to  miss 

You  will  have  read  about  it  in  last  week's 
pharmaceutical  press.  ' 

Now  be  sure  r 
to  read  our  1 
booklet 
'Heralding  the 
Next  Era' 
for  full  details 
of  this  exciting 
new  scheme. 


If  you  would  like  another  copy  of  the  booklet, 
please  contact: 
W.H.  Hart  M.P.S.,  UniChem  Ltd, 
UniChem  House,  Cox  Lane,  Chessington,  Surrey.  Tel.  01-391  2323 

UniChem 

Action  for  Pharmacy 
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New  look 
Durex  POS 

LRC  Products  have  produced  a 
new  range  of  P(  )S  material  in  sup- 
port of  their  I  >urex  condoms. 

Included  are  .1  window  display 
card,  shelf  edgers,  a  window 
sticker  and  a  new  display  tray 
header  card.  All  material  features 
the  new  packaging  for  Durex  Nu- 
form  extra  safe,  Fetherlite  and 
Gossamer. 

The  company,  in  the  shape  of 
its  Durex  Contraception  Informa- 
tion Service,  has  also  produced 
three  new  public  information 
leaflets.  "The  condom  —  doing 
the  right  thing"  is  a  new  guide  on 
usage  written  for  those  who  may 
be  using  condoms  for  the  first 
time.  "Smart  girls  carry  con- 
doms" is  aimed  at  young  women 
who  may  not  have  considered  us- 
ing condoms  before.  The  com- 
pany says  there  are  signs  that 
women's  attitudes  to  condoms 
are  changing  and  they  are  over- 
coming embarrassment  for  the 
sake  of  their  health.  And  "Durex 
for  safer  sex"  is  an  aid  to  con- 
sumer choice  with  information  on 
the  full  Durex  range. 

The   new   POS  material, 
togetln  'i  with  the  ci  nisumei  infi  >: 
mation  leaflets,  is  available  from 
the  sales  force  or  direct  from  LRC 
Products  Ltd.  Tel:  (>1  5272377. 
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Time  for 
teeth 

Throughout  January  and  February 
G.B.  Products  are  offering  .1  free 
Casio  watch  worth  £24.95  to 
customers  purchasing  six  dozen 
display  packs  of  Zeal  tartar  con 
troller  toothbrushes  (£64.80 
trade) 

Retailers  selling  the  brushes 
for  £0.69  each  will  show  100  per 
cent  profit  on  cost.  The  promotion 
is  available  from  local  w  holesalers 
and  direct  mail.  G.B.  Products 
Ltd  Tel:  0562  700478. 


ftaudouce  roll-out 
Babykini  in  new  look 


Peaudouce  this  month  commence 
the  national  roll-out  of  further 
sizes  of  their  superabsorbent  nap- 
py, Babykini,  with  new  look 
packaging  for  the  brand.  The  com- 
pany claims  £7. 5m  in  advertising 
and  promotional  support. 

Peaudouce  are  confident  of 
success  following  the  results  of  a 
large  produce  placement  test  with 
mothers  during  the  Summer.  And 
test  market  results,  which  show- 
ed Babykini  sales  to  be  incremen- 
tal to  existing  Babyslips  levels, 
have  led  Peaudouce  to  adopt  a 
two-brand  positioning  which  '  'of- 
fers consumers  much  the  best 
choice  while  improving  the  trade's 
turnover  and  profits. ' ' 

New  Babykini  will  be  rolled  out 
in  three  sizes  —  super,  maxi  and 
extra  —  with  mini  following  short- 
ly. Each  size  will  appear  initially  in 
one  pack  only  —  super  48s,  maxi 
40s  and  extra  36s  —  with  other 
pack  configurations  later. 

The  national  launch  will  be 
supported  by  a  £2. 5m  national 
television  campaign  during  the 
first  half  of  1988  with  advertising 
also  on  radio,  posters,  in  the 
women's  Press,  baby  annuals  and 


Six  for  five 
special 

LRC  are  running  a  special  trade 
offer  on  Marigold  Fxtra  Life  and 
Light  Touch  Housegloves  during 
February  and  March. 

Running  through  cash  and 
carry  outlets,  the  promotion 
offers  the  six-pair  pack  o!  gloves 
for  the  price  ol  five.  LR( '  Products 
Ltd:  Tel:  01-5272377. 


in  the  professional  Press. 
Peaudouce  will  also  be  using  in- 
store  demonstrations  and  promo- 
tions, and  plan  to  give  away  over 
1.5  million  samples  and  coupons 
via  direct  mail,  in-store  and 
through  magazines. 

In  addition  Babyslips  will  be 
upgraded  by  the  addition  of 
superabsorbent  material.  The 
whole  size  range  will  be  covered 
but  the  introduction  will  be 
gradual,  commencing  in  a  new 
jumbo  pa  1  k  1  onfiguration  and  new 
maxi  80s  and  extra  72s. 

Babykini  will  continue  to  be 
distributed  by  Countercall.  Tel: 
0992  446542'. 


Spending 
money 
on  offer 

Photoprocessors  Colourcare  are 
offering  a  free  £10  holiday  spen- 
ding money  voucher  with  every 
film  processed  from  January  4,  as 
part  of  the  company's  on-going 
programme  of  dealer-based  pro- 
motions for  the  New  Year. 

The  promotion,  designed  to 
take  advantage  of  the  peak  holiday 
booking  season,  offers  customers 
the  chance  to  collect  up  to  five 
vouchers  and  claim  up  to  £50.  The 
money  claimed  can  be  redeemed 
against  holidays  booked  from  the 
major  brochures,  including  well- 
known  names  like  Thomson 
Holidays,  Horizon  and  Sovereign. 

Window  and  in-store  merchan- 
dising materials  including  window 
posters,  streamers  and  counter 
showcards  are  available  to  support 
the  promotion.  Colourcare 
International.  Tel:  0722  412202. 


Cluster  bars 
taking  cover 

Lyons  Tetley  are  promoting 
Cluster  bars  with  a  full  size  bar 
covermounted  on  Woman. 

The  promotion  features  the 
new  milk  chocolate  chip  and  raisin 
variety,  and  will  be  backed  by  na- 
tional television  advertising  in  ad- 
vance of  the  cover  date,  February 
6.  Lvons  Tetlev.  Tel:  01-5782345. 


Retail  Systems  &  Design  Ltd. 

Complete  design  and 
shopfitting  service  for  the 
modern  pharmacist. 

7  Crookham  Road.  Fleet.  Hants.  GU13  8DP      Tel:  (0252)  626218 


NO  MATCH 


RECOMMEND 

SMOKERS  STOPPERS. 

YOU'LL  BE  GIVING 

GOOD  ADVICE. 

Trade  Price  (24) 
£22.56 
Retail  £1.55 
(30  lozenge  pack) 


Leo  Laboratories  Ltd..  Princes  Risborough,  Bucks.  HP17  9RR. 

'Trademark  ol  the  Stoppers  Co  Lid 
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COUNTERPOINTS 


Christy  go  for  fragrance  free 


Thomas  Christy  are  launching  a 
fragrance  free  skincare  line, 
'  'designed  to  capitalise  on  increas- 
ing consumer  demand  for  'natural' 
products". 

Simply  Pure  comprises  clean- 
sing lotion  (200ml,  £1.95); 
moisturising  lotion  (200ml,  £1 .95) 
and  moisturising  cream  (100ml, 
£2.49).  Packaging  is  predominant- 
ly white,  with  colour  coding  for 
product  identification:  yellow  for 
cleansing  lotion;  green  for 
moisturising  lotion;  and  blue  for 
moisturising  cream. 

A  range  merchandiser  holds 
eight  each  of  the  cleanser  and 
moisturising  lotion  and  six  of  the 
cream,  plus  50  sample  sachets  of 
moisturising  cream  (£0.15). 

Christy  marketing  manager 
Steve  Barker  commented:  "The 
trend  towards  natural  living  has 
extended  beyond  food  and  now 
encompasses  most  product  areas, 
including  toiletries  and  cosmetics. 
We  feel  that  with  Simply  Pure,  we 
are  giving  women  a  choice  which 
they  can  easily  afford  and  which 
helps  them  extend  their  natural 
living  to  include  their  beauty 
routine".  Thomas  Christy  Ltd. 
Tel:  0252  29911. 


SIMPLY 


Here  is  the  mousse 


Maws  are  extending  their  sun 
care  range  with  the  addition  of 
calamine  skin  care  mousse 
(100ml,  £2.49). 

Presented  in  an  aerosol  pack, 
the  mousse  has  been  formulated 
to  help  cool  and  soothe  skin  that 
has  been  over-exposed  to  the  sun 


and  help  prevent  peeling. 

Maws  say  the  product  has  a 
light,  non-greasy  feel,  is  quickly 
absorbed  and  does  not  leave  the 
white  residue  often  associated 
with  calamine  preparations.  Ashe 
Consumer  Products  Ltd.  Tel: 
0372376151. 


Pifco  plug 
in  Carmen 

Pifco  Salton  are  re-organising 
their  small  electricals  range. 

Most  of  the  Pifco  personal 
care  range  is  to  be  rebranded 
Carmen  on  a  gradual  basis:  the 
first  two  products  to  be  changed 
will  be  the  deep  heat  massager 
and  the  facial  sauna. 

The  group  recently  acquired 
Carmen  and  will  be  expanding  the 
range  with  new  hairdryers, 
stylers  and  other  fashion  pro- 
ducts. They  say  they  will  be  step- 
ping up  media  advertising  and  in- 
vesting in  new  packaging. 

Patrick  Grogan,  sales  and 
marketing  director  of  the  group, 
who  will  be  co-ordinating  the  in- 
tegration of  the  Pifco  and  Carmen 
ranges,  says:  "Products  such  as 
Wax  Works,  deep  heat  massager, 
facial  sauna,  nail  care,  Cascade 
heated  rollers  with  integrated  con- 
ditioning spray  and  correctly  con- 
trolled hair  dryers  with  'cool  set' 
are  generally  more  suitable  for 
sales  in  chemists  than  in  electrical 
shops." 

Pifco  Salton  will  be  servicing 
chemists  through  wholesalers  on 
a  national  basis.  Pifco  Ltd.  Tel: 
061  681  8321. 


Central  heating' 
that  just 
plugs-in! 


ALL  PURPOSE 
OIL-FILLED 
RADIATORS 

So  versatile.  Simply  plug 
into  a  power  point  for  warmth, 
when  and  where  wanted.  With 
virtually  no  moving  parts  to  go 
wrong,  our  radiators  are  capable  of  years  of  trouble-free  service. 

All  models  have  an  integral  thermostat  for  heat  output  control 
and  can  be  supplied  with  feet,  castors  or  wall  brackets. 


Dimplex 


Please  send  me  details  about  Dimplex  oil-filled  radiators 
Name 


Address 


Dimplex  Heating  Lid  ,  Millbrook,  Southampton  S09  2DP 
Tel:  (0703)  7771 17 


MORGAN'S 
POMADE 

162  MILLION  GOOD  REASONS 
FOR  STOCKING  MORGAN'S  HAIR  CARE  PRODUCTS 

In  March  we  start  an  advertising  campaign  in  eight  national 
magazines  for  our  hair  care  products. 

By  the  time  it  ends  our  message 
MORGAN'S  HAIR  CARE  PRODUCTS  - 
ASK  FOR  THEM  BY  NAME 

will  have  been  seen  at  least  162  million  times 

And  that's  just  based  on  circulation  figures.  All  the 
magazines  in  which  we  are  advertising  have  total 
readerships  far  larger  than  their  circulations. 

In  point  of  fact  thereare  162,000,001  reasons  why  you  won't 
be  disappointed  and  the  last  may  be  the  best.  It's  the  proven 
quality  of  our  products,  established  for  over  100  years. 

Here  is  a  great  opportunity  for  all  independent  chemists. 
Stock  up  now  and  display. 

Product  brochure,  price  list,  point-of-sale  on  request 

MORGAN'S  POMADE  CO  LTD 
Colewood  Road  Industrial  Estate 
Swalecliffe,  Whitstable,  Kent 
Tel:  0227  792761 
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Ringing  in  the  new  Pharmax 

From  January  4th  Pharmax  Healthcare  will 
be  responsible  for  the  sales,  distribution  and 
merchandising  of  our  entire  range  of  OTC 
brands. 

ALL  healthcare  products  will  now  be  reinforced 

by  our  new  corporate  identity. 
THE  Company  is  investing  in  its  own  retail  sales 

force  to  ensure  full  sales  and  merchandising 

support. 

BEST  wishes  and  thanks  to  Chemist  Brokers  who've 
handled  the  healthcare  brands  over  the  last 
4  V2  years. 

FOR  the  future  we're  continuing  our  product 

development  programme,  which  resulted  in 
the  recent  acquisition  of  Sudocrem. 
1988  will  see  an  increase  in  oUr  advertising  and 
promotion  for  our  major  lines. 

You  can  expect  to  be  selling  more  of  the 
brands  from  now  on.  Which  means  the  New 
Year  should  be  a  prosperous  one  for  you. 


BOURNE  ROAD  BEXLEY  KENT 


PHARMAX 


DAJ 1NX  TELEPHONE  0322  91321 


COUNTERP 


Kodak  Spring  and  Summer  promotions 


Kodak's  package  of  Spring  and 
Summer  promotions  includes 
national  television  advertising, 
new  products  and  a  range  of  on- 
pack  offers. 

The  company  says  its  pro- 
motional budget  for  this  year  is 
around  £10m. 

For  children  Kodak  are 
introducing  the  Gimini  to  retail  at 
£9.95.  It  is  described  as  a  simple, 
point-and-shoot  110  pocket 
camera  and  is  to  be  available  in  five 
colours  from  April. 

The  camera  is  to  be  packed 
with  a  roll  of  Gold  film  in  a  clear 
plastic  cylinder  which  can  be 
displayed  in  various  ways. 

Kodacolor  Gold  film  is  to  be 
back  on  television  with  two  new 
commercials  —  40  and  20  second 
duration  —  that  tie  in  with 
Kodak's  sponsorship  of  this 
year's  Olympic  Games  and 
feature  Jimmy  Nail  and  Steve 
Cram. 

The  campaign  is  to  run  from 
April  to  October.  It  is  to  be 
supplemented  by  a  national  colour 
Press  campaign  running  from 
March  to  May,  and  radio 
advertising  will  be  used  to 
reinforce  the  television  message 
in  selected  areas,  say  Kodak. 

The  S100,  EF  and  MD 
cameras  are  being  launched  in  red 
with  black  trim.  From  April  they 
are  to  be  available  gift-boxed  with 
new  "designer' '  cases,  Gold  film 
and  Photolife  batteries,  using  a 
3-dimensionaJ  postcard  theme,  to 
retail  at  £34.95  for  the  S100, 
£49.95  for  the  EF  and  £64.95  for 
the  MD. 

The  cases  will  also  be  available 
in  assorted  boxes  of  ten. 

To  encourage  people  to  move 
to  35mm  photography  Kodak  plan 
to  help  retailers  fund  a  £5  trade-in 
offer  on  any  camera.  The 
company  says  it  will  give  retailers 
three  Gold  24  exposure  films  for 
each  camera  returned  so  they  in 
turn  can  offer  customers  £5  off  a 
35mm  compact  camera.  The  offer 
is  to  run  from  April  to  June  and 
another  promotion  is  planned  to 
follow  it. 

In  keeping  with  the  Olympic 
theme  there  are  to  be  three  new 
items  on  free  offer  with  twinpacks 
of  Gold  film  for  the  Spring,  as  part 
of  the  Olympic  Gold  collection. 
They  are  a  jogger's  wristpouch, 
an  inflatable  frisbee,  and  a 
headband  and  wristband.  The 
offer  is  to  be  backed  by  national 
advertising  in  April  and  May  in 
selected  daily  tabloids. 

A  non-splittable  triple  pack  of 
Gold  colour  negative  film  (36 
exposure),  called  a  Stackpack,  is 
to  be  introduced  to  retail  at  £9.95 
for  100ASA  film  and  £10.75  for 
200ASA  film.  Gold  film  prices  are 
to  rise  by  an  average  5  per  cent 
from  February-  2.  But  the  VR 


I 

w 
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range  is  to  continue  at  £1 .99,  says 
the  company. 

Twin  packs  of  35mm 
Kodachrome  64  and  Ektachrome 
100  films  (36  exposure)  are  to 


carry  a  free  Staedtler  Foto  pen, 
said  to  be  worth  £1.50  and 
designed  to  write  on  plastic  slide 
mounts.  And  for  £10  plus  five 
proofs  of  purchase,  consumers 


NEXT  WEEK 


G  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
Bt  TV-am 


STV  Scotland 

(central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Actifed: 

All  areas 

Askit  powders: 

GTV.STV 

Badedas: 

All  areas 

Beecham  Hot  Remedies: 

All  areas 

Beecham  powders: 

All  areas 

Benylin: 

All  areas 

Buttercup  cough  syrup: 

Bt  (all  areas) 

C-Vit: 

G,Y,C,A,HTV,TSW,Bt 

Day  &  Night: 

U,STV,G,Y,C,TT,C4  (STV, 

TT,G,C,Y&U) 

Dentu-creme: 

All  areas 

Durex: 

CATVS, LWT.TTV 

Farley's  Rusks  &  cereals: 

Bt 

Fiesta  kitchen  towels: 

All  areas 

Hill's  Balsam: 

G,Y,TT 

Karvol: 

All  areas 

Mediquell: 

GTV.STV,  C4 

Nurofen: 

All  areas 

Paracodol: 

All  areas  except  B  &  GTV 

Peaudouce  Babyslips: 

Bt 

Proflex  capsules: 

Y 

Renegal: 

TT,  C4 

Robitussin  cough  medicine: 

All  areas 

Sanatogen: 

All  areas 

Setlers  Turns: 

All  areas 

Simplicity: 

All  areas,  C4 

Sinutab: 

C4 

Strepsils: 

All  areas 

Super  Poli- grip: 

All  areas 

Triogesic: 

TTU,C4,Bt 

Venos: 

All  areas 

Wella  Balsam: 

All  areas 

will  also  be  able  to  obtain  a 
photographic  case. 

Both  offers  are  to  run  from 
February  23  to  May  15,  while 
stocks  last. 

Kodak  are  again  running  an 
offer  on  triple  packs  of  El 80  video 
tapes  (£12.99).  This  time  one  of 
the  tapes  is  to  be  pre-recorded 
with  the  1987  Prince's  Trust  rock 
gala,  for  which  Kodak  have  bought 
the  exclusive  home-video  rights. 

Other  activity  includes  a 
"golden"  egg  promotion  for 
Easter.  Details  of  this  and  other 
campaigns  are  to  be  circulated 
later.  POS  material  is  to  be 
available  to  support  most  of  the 
campaigns  during  the  year,  say 
Kodak  Ltd.  Tel:  0442  61122. 


Making 
memories 

The  Halina  Pix  camera  range  laun- 
ched by  J.J.  Silber  last  summer 
has  received  the  Memory  Maker 
Award  in  the  1988  Camera  of  the 
Year  Awards .  The  award  is  made 
based  on  appeal  to  the  general 
public.  Criteria  include  style, 
price,  availability  and  ease  of  use. 
/./.  Silber  Ltd.  Tel:  01-9038081. 

Coral 
collection 

Revlon's  Spring  cosmetic  collec- 
tion revolves  around  one  colour,  a 
clear  coral,  highlighted  by  acid 
yellow  and  green. 

One  Perfect  Coral  colours  lips 
and  nails,  and  is  matched  with 
Citrine  and  Chartreuse  for  eyes. 
Revlon  International  Corporation. 
Tel:  01-629  7400. 

High  class 
hair 

Wella  are  supporting  their  recent- 
ly relaunched  range  of  Balsam 
shampoos  and  conditioners  with 
national  television  advertising. 

The  campaign,  which  is  part  of 
a  £2 .  5m  advertising  spend  on  the 
brand  for  1988,  uses  a  '  'designer 
label"  theme,  featuring  clothes  by 
Emanuel  and  JasparConran,  and  a 
woman  with  a  Wella  "designer" 
label  in  her  hair.  It  runs  from  this 
week  until  the  end  of  February. 
Wella  Great  Britain.  Tel:  0256 
20202. 
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Paraclear 
promotion 

Nicholas  Laboratories  are  giving 
away  a  free  digital  strip  ther- 
mometer in  their  16-tablet 
Paraclear  packs  during  February 
and  March. 

The  thermometers  are  ac- 
companied by  full  usage  instruc- 
tions, and  the  offer  is  flashed  on- 
pack.  A  consumer  leaflet  on 
"Children's  Temperatures"  - 
how  to  take  a  child's  temperature, 
what  to  do  if  it  is  raised,  when  to 
call  the  doctor  and  so  on  —  is 
available  to  pharmacists  from  The 
Home  Medicine  Desk,  Nicholas 
Laboratories  Ltd,  OTC  Phar- 
maceutical Division,  225  Bath 
Road,  Slough  SL1 4AU.  Tel:  0753 
23971. 


Micropore  goes  OTC 


Micropore  Dress-it  tape  is  3M 
Health  Care's  new  chemist  only 
OTC  version  of  Micropore 
hypoallergenic  surgical  tape. 

The  product  is  presented  in 
two  pack  sizes  as  peel-off  strips  in 
a  resealable  transparent  pack. 
One  pack  contains  28  strips  size 
12  x  2cm  (£1.45);  the  other  28 
strips  size  12  x  6cm  (£1.95).  User 
instructions  are  printed  on  the 
reverse  of  the  pack.  A  counter 
display  unit  holding  12  packs  of 
each  size  is  available  on  request. 

Dress-it  tape  is  painless  to 
remove;  this  selling  point  will  be 
made  to  mothers  with  young 
children  to  whom  advertising 
through  women's  magazines,  PR 
and  sampling  will  be  directed  in  the 
Spring. 


UK  sales  and  distribution  is 
being  handled  by  David  Anthony 
Pharmaceuticals  Ltd.  Tel: 
051-486  7117. 


New  look  Pharmax 


Pharmax  this  week  take  over 
sales,  distribution  and  marketing 
of  all  their  OTC  brands. 

The  company  is  setting  up  its 
own  sales  force,  and  promise 
retailers  full  sales  and  marketing 
support.  The  company  says  all 
OTC  healthcare  products  will  now 


be  reinforced  by  their  new  cor- 
porate identity. 

For  the  future  Pharmax  say 
they  plan  to  continue  their  product 
development  programme,  and  to 
increase  advertising  and  promo- 
tion for  major  lines  during  1988. 
Pharmax  Ltd.  Tel:  032291321. 


Inscrutable 
Easer 

New  to  the  chemist  market  is  the 
Neural  Easer  (£7.99),  a  body 
toner  designed  around  traditional 
Chinese  methods  of  pain  relief. 

The  product  consists  of  two 
wooden  spheres  on  a  handle,  and 
is  boxed.  Distributors  Arkstore 
Ltd  say  20,000  units  were  sold 
over  the  Christmas  period,  in  Har- 
rods,  currently  the  sole  outlet. 
Now  they  are  looking  to  widen 
distribution,  particularly  into 
chemists.  Arkstore  Ltd.  Tel: 
01-8370631. 

A  little  sloosh 

Warner  Lambert  Health  Care 
have  extended  their  Listermint 
range  with  the  addition  of  300ml 
Listermint  with  fluoride. 

The  company  say  this  move  is 
the  direct  result  of  feedback  from 
independent  pharmacists  who 
identified  a  need  for  a  smaller  size 
in  the  Listermint  with  fluoride 
variant.  The  new  size  is  intended 
to  stimulate  trial  amongst 
consumers. 

Listermint  With  Fluoride 
300ml  is  on  an  introductory  offer 
to  independent  pharmacists. 
Warner-Lambert  Health  Care. 
Tel:  0703  619791. 


The  Sweet  Smell 
*  of  Success !  * 

Following  the  successful  launch  of  the  Supreme  Collection,  it  has  been  selected  as  the  free  trial  offer  to  be  cover-mounted 
on  the  23rd  January,  issue  of  Woman's  Realm. 

There  will  be  a  full  colour,  full  page  feature  inside  the  magazine  to  outline  all  of  the  Supreme  Collection's  benefits. 
And  in  addition,  the  issue  is  to  be  supported  by  a  major  national  T.V.  campaign. 
Woman's  Realm  is  one  of  the  most  widely  read 
magazines  of  its  kind  with  over  700,000  copies 
of  every  issue,  which  are  eventually  read  by 
some "  1 ,932,000  women. 

They'll  be  looking  to  you  to  supply  them  with 
Supreme  fragrances,  so  stock  up  NOW! 
Contact  the  exclusive  distributor: 
Richards  &  Appleby  Ltd., 
Gerrard  Place,  Skelmersdale,  WN8  9SF. 
Tel:  0695  201 1 1 .  Telex  628366. 
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Will  you  have  enough  stock? 
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WHY  EVERY  CHEMIST  SH 


Nowadays  it's  not  only  fitness  fanatics 
who  are  careful  to  take  good  care  of 
their  body.  More  and  more  people  of  all  ages 
are  beginning  to  take  regular 
exercise  and  eat  a  well  balanced  diet. 

This  is  partly  due  to  the 
government's  advertising  campaigns 
alerting  us  to  the  dangers  and 
urging  us  to  change  our  habits. 

Fortunately,  the  message 
seems  to  be  getting  through. 

People  are  making  an 
effort  to  smoke  less  cigarettes, 
drink  less  alcohol,  and  eat  less  red  meat  and 
fatty  foods. 

At  the  same  time,  jogging,  swimming 
and  other  forms  of  exercise  are  becoming 
increasingly  popular. 


O 
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THE  IMPORTANCE  OF  FISH  OIL 
ne  of  the  ways  to  improve  our  diet  i 
to  increase  our  intake  of  EPA. 

As  you  may  know,  EPA  ii 


saturate  found  almost  exclusively 
in  pure  fish  oils. 


EPA  is  thought  to  play  « 
major  role  in  maintaining  norma 
blood  lipid  levels.  Indeed, 
researchers  often  point  to  the  higl 
levels  of  EPA  in  the  diets  of 
eskimos  to  explain  their  enviabldj 
health  record  in  respect  of  certain  diseases,  it 
(Their  EPA  intake  is  20  times  higher  than  oursjc 
Despite  this  fact  few  people  in  Britair  J 
eat  enough  oily  fish  to  significantly  increase  thei  B 
level  of  EPA.  And  that's  where  you  can  help.  J 


ILD  TAKE  IT  REGULARLY 

PROFESSIONAL  FRIENDLY  ADVICE  The  blend  is  derived  only  from  theflesh 

Many  people  are  simply  unaware  of  of  specially  selected  oily  fish  that 

EPA  and  how  it  can  benefit  them.  guarantees  a  standardised  level  of 
tu  rally  we're  not  suggesting  that  you  }||!|||!^||K|IHH:E§|||§:||  Extra  Protective  Action  polyunsaturates, 

ture  your  customers.                           .0f%^^iamMM  Just  two  capsules  ol  Pulse 

But  a  friendly  and  concerned  BflRp  t^^j     each  day  is  sufficient  to  double  the 

ce  of  advice  from  a  professional  level  of  EPA  in  most  people's  diet, 

jmist  will  at  least  make  most  people       liM  Lor  more  information,  and  to 

isider  it  carefully.  order  your  stocks  of  Pulse,  contact 

Eating  lots  of  oily  fish  is  still  the  best  your  usual  representative  or  write  to  us  at  the 

y  to  guarantee  a  regular  intake  of  EPA.  address  below. 

However,  we  know  that  most  British  o-™  T^-.^  T         *  ^ 

,.  ,  , , .      ,  Seven  Seas 

lilies  rind  this  unappealing.  TM 

Therefore  the  simple  alternative  is  to  mJmm     ||  mT^Ji 

e  a  natural  EPA  supplement  like  Seven  M      &  J M_._jM_ __ 

s  Pulse. 

Pulse  soft  capsules  contain  a  special  PROTECTIVE  FISH  OIL  CAPSULES 

icentrated  blend  of  pure,  natural  fish  oils.  Seven  Seas  Health  Care  Ltd.,  I  ledon  Road,  I  lull  HU9  5NJ. 


All  change  in  the  bath 
as  soap  sales  slip 


Although  the  deodorants  sector  is 
the  largest  in  the  bathroom 
toiletries  market,  last  year  is  more 
likely  to  be  remembered  for  the 
strong  decline  in  sales  of  toilet 
soap.  By  the  end  of  October  1987 
sales  of  bath  additives  had,  for  the 
first  time,  overtaken  those  for 
soap,  according  to  the  latest 
figures  from  AGB. 

At  its  high  point  18  months  ago 
the  market  for  toilet  soap  was 
worth  £100m  a  year.  It  is  now 
down  to  about  £85m  and  declining 
at  a  rate  of  around  9  per  cent .  It  is 
not  a  brand  specific  problem, 
which  has  meant  many  lines  have 
been  promoted  in  an  effort  to  re- 
tain share.  There  is  a  worry  for 
chemists  here  as  many  of  the  pro- 
motions are  for  space  intensive 
multipacks. 

The  decline  in  the  market  is 
more  apparent  in  affluent  areas. 
The  Midlands,  for  example,  now 
uses  as  much  soap  as  the  London 
area.  The  only  attempt  to  halt  the 
slide  has  been  the  launch  of 
Cleopatra  from  Colgate,  but  the 
indications  are  that  they  are  fin- 
ding it  tough  going  to  sell  at  a 
higher  price.  Imperial  Leather  still 
leads  the  market.  But  the  brand 
name  is  now  being  used  across  a 
diverse  range  of  bathroom  items. 
Along  with  major  brands  such  as 
Palmolive  and  Shield  there  has 
been  a  move  into  shower  gels 
which  could  well  be  emulated  by 
others.  AGB  suspects  there  are 
large  groups  of  people  moving  out 
of  the  toilet  soap  market 
altogether,  to  use  bath  foams, 


shower  gels  and  skin  cleansers. 

With  the  bath  additives  market 
having  grown  to  be  worth  £98m, 
chemists  should  be  stocking  more 
gels  than  soaps.  With  quite  heavy 
usage  and  a  unit  cost  generally 
over  £1,  they  are  suited  to  a 
chemist's  price  profile.  The 
shower  gels  sector  is  worth  £22m 
at  the  moment,  but  is  growing  at 
20  per  cent  a  year.  The  current 
brand  leader  is  Avon  with  around  a 
30  per  cent  share,  but  this  will 
come  under  a  lot  of  pressure  this 
year  as  other  major  manufac- 
turers start  to  muscle  in. 

On  the  branded  side  Shower- 
fresh  takes  11  per  cent  of  a  very 


fragmented  market;  private  label 
takes  22  per  cent  within  which 
Marks  &  Spencer  is  the  largest 
name.  From  the  chemist's  point  of 
view  the  range  extension  of 
Badedas  should  be  of  interest.  But 
with  the  market  being  fairly  unisex 
and  no  big  brand  to  go  for,  a  range 
of  products  needs  to  be  stocked  to 
cater  for  all  tastes. 

Sales  of  bath  foams  reached 
£67m  in  the  year  to  October.  It  is 
an  area  dominated  by  private  label 
(which  take  44  per  cent  of  sales) 
but  is  forecast  to  be  a  growth  area. 
Radox  is  the  leading  branded  pro- 
duct. Chemists  tend  to  do  most  of 
their  business  in  this  sector  on  the 
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TRADE  SECTOR  SHARES  -  TOTAL  DEFINED  TOILETRIES 
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novelty  side,  eg  Matey,  which  ac- 
counts for  some  three  per  cent  of 
the  market.  AGB  advise  going  up 
market  with  the  idea  of '  'pamper- 
ing youself  at  the  local  chemist ' '  — 
bath  foams  are  still  perceived  as 
something  of  a  luxury  item. 

Deodorants  up  9pc 

But  the  biggest  bathroom  market 
is  in  deodorants,  worth  £150m  and 
showing  9  per  cent  growth  during 
the  past  12  months,  coming 
almost  entirely  from  aerosols. 
The  roll-on  deodorant  sector  is 
static,  and  sticks  and  solids  levell- 
ing off  with  sales  of  about  £llm  a 
year.  The  aerosol  market  is  cur- 
rently worth  £80m.  There  are 
signs  that  growth  is  slowing,  but 
with  major  activity  planned  by 
Gillette  the  sector  could  see  a  ma- 
jor shake  up  this  year. 

Last  year  saw  a  change  in 
brand  leadership,  with  Sure 
emerging  as  the  clear  brand 
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TRADE  SECTOR  SHARES  -  BATHROOM  TOILETRIES 
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leader:  including  the  male  variant 
the  brand  is  now  hitting  a  market 
share  of  20  per  cent  of  aerosols. 
With  the  launch  of  Sure  Active  last 
Summer  the  brand  has  been 
heavily  advertised.  Other  major 
brands  are  Body  Mist,  whose 
brand  share  is  just  about  being 
held  up  by  its  male  variant,  Body 
Check,  and  Right  Guard,  which  is 
supported  by  the  sport  variant, 
and  has  done  very  well  for  a  range 
extension,  holding  3  per  cent  of 
the  aerosol  market  on  its  own. 
However,  the  range  has  been 
around  for  some  time  and  is  begin- 
ning to  fall  off  as  a  result.  Soft  and 
Gentle  is  dropping  back,  but  has 
not  seen  much  activity  over  the 
year.  All  these  brands  have  a 
market  share  of  between  12-15 
per  cent. 

Lynx  has  around  5  per  cent  of 
the  aerosol  market,  but  is  a  very 
strong  chemist  brand,  selling 
twice  as  frequently  there  as  it 
does  nationally.  Unusually  men 
seem  to  be  buying  the  product, 
leading  to  an  emergent  male  body 
spray  market.  Promotions  are 


becoming  more  tailor-made  in  the 
deodorant  market,  with  added 
value  packs  tending  to  go  to  the 
chemist,  and  twin  packs  to  the 
grocery  sector.  With  three  brands 
—  Sure,  Lynx  and  Denim  —  Elida 
Gibbs  account  for  a  quarter  of  all 
aerosol  deodorant  sales. 

The  toiletry  skincare  area  saw 
sales  of  £105m  last  year.  It  in- 
cludes cleansers,  moisturisers, 
and  non-agency  brands  like  Sim- 
ple, Nivea  and  Aapri.  It  is  a  market 
in  which  the  grocery  chains  are 
[mi  i  omfortable  and  the  i  hemist 
share  is  holding  up  well.  Certain 
strong  chemist  lines  such  as  Vichy 
and  Clarins  have  shown  good 
growth  in  the  middle  market 
brands.  AGB  also  say  growth  in 
this  sector  is  coming  from  chains 
like  the  Body  Shop,  and  new 
outlet  activity  such  as  Yves 
Rocher. 

Boots  takes  a  quarter  of  all 
sales  in  the  bathroom  toiletries 
sector  with  other  chemists  taking 
about  10  per  cent.  The  growth  of 
8  per  cent  is  split  equally  between 
Boots  and  independents.  The  ap- 


parently low  growth  figure  of  2  per 
cent  for  drugstores  is  distorted  by 
Woolworth's,  who  have  effective- 
ly pulled  out  of  the  toiletry  market. 
Superdrug  is  currently  showing 
growth  of  some  13  per  cent  and 
Medicare  and  Share  are  up  about 
25  per  cent,  although  the  perfor- 
mance is  variable. 

Elsewhere  market  trends 
have  changed  little  during  the 
September-October  87  period.  A 
decline  in  the  market  for  premium 
skincare  products  accounts  for  the 
4  per  cent  drop  in  cosmetics  and 
defined  skincare.  Cosmetics  as  a 
sector  is  pretty  flat  and  consultan- 


cy lines  are  still  in  decline  although 
there  is  some  indication  that 
department  stores  are  at  last  get- 
ting their  act  together  with  sales  of 
fragrances  starting  to  pick  up. 
Boots  did  less  well  in  September 
and  October.  The  5  per  cent 
growth  shown  by  chemists  in  that 
period  comes  from  independents. 

AGB's  New  Year  prediction  is 
that  a  number  of  major  manufac- 
turers will  be  launching  "strong 
proposition"  toiletries  this  year, 
with  a  strong  emphasis  on  natural 
ingredients.  Such  lines  have 
always  done  well  in  chemists  in 
the  past.  It  could  be  a  good  year! 
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Internationale  Frankfurter  Messe 


From  |^*Hlia!3^iiiil        trade  fair  for 
will  be  held  at  the  world's  biggest  consumer-goods 


Toiletries,  Perfumery  and  Hairdressers'  Accessories 


SAVE  MONEY 
BUY  IN  ADVANCE 

Fair  and  travel  information, 
admission  tickets 
Messe  Frankfurt 
U  K  Representation 
Collins  ft  Endres 
18  Golden  Square 
London  W1R  3 AG 
Tel    01  7340543 
Telex  LOP  G  26  22  36 
Telefax  017  34  45  61 
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Messe 
Frankfurt 
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NEWS  FROM  GERMANY 


Pharmacists 
go  generic 

In  an  understandable,  but  widely  condemned 
move,  a  group  of  pharmacists  in  the  town  of 
Muenden  wrote  to  their  local  doctors  propos- 
ing that  if  they  prescribed  a  generic,  they 
merely  gave  the  name  of  the  substance,  its 
strength  and  dosage.  All  pharmacists  in  the 
region,  with  the  agreement  of  the  health  in- 
surance schemes,  would  then  dispense  the 
same  manufacturer's  product. 

Faced  for  example,  with  over  50 
nifedipine,  60  diclofenac  and  over  70  ambroxol 
generics,  the  proposal  gained  a  lot  of  sym- 
pathy from  fellow  pharmacists,  although  the 
lucky  manufacturer  selected  was  not  the  phar- 
macists '  own  generic  company,  Stada. 

However,  cries  of  free  competition,  war- 
nings of  legal  action  and  disapproval  of  the  ap- 
parent disregard  of  the  efforts  of  the  profes- 
sion's leaders  to  promote  generic  prescribing 
by  emphasising  the  image-improving  role  of 
the  pharmacist  in  rigorously  selecting  the  best 
generic  in  terms  of  quality,  bioavailability  and 
price  were  soon  heard.  Instead,  pharmacists 
have  been  urged  to  discuss  the  range  of  pro- 
ducts to  be  stocked  with  local  prescribers  as 
is  common  practice  in  German  hospitals. 

Incidentally,  seven  of  the  leading  industrial 
giants,  including  Ciba  Geigy,  Boehringer  Man- 
nheim, Pfizer  and  Roche  have  called  for  fairer 
competition  for  their  products  against  generics 
by  making  only  the  latter  subject  to  VAT. 

Over  the 


border 


In  an  attempt  to  curb  drug  consumption 
(forecast  to  rise  5  per  cent  next  year)  and  drug 
misuse,  a  new  Medicines  Act  has  recently 
been  introduced  in  East  Germany,  making 
most  prescription  only. 

This  step  is,  however,  less  drastic  than  it 
sounds ,  as  only  7  per  cent  of  the  1 , 700  licens- 
ed medicines  held  by  the  2 ,000  state-run  phar- 
macies were  previously  freely  available. 

As  in  the  West,  there  is  a  crisis  in  funding 
the  health  service.  East  Germans  must  pay 
about  10  per  cent  of  their  monthly  incomes  to 
social  security,  but  80  percent  of  the  working 
population  whose  monthly  income  is  over 
£200  (the  current  average  is  £330)  pay  into  an 
additional  voluntary  ins .  '-ance  scheme.  The 
level  of  obligatory  contributions  has  not  risen 
since  the  state  was  founded  and  drug  costs 
have  not  increased  in  the  last  30  years.  Never- 
theless, the  amount  spent  on  drugs  as  a 
percentage  of  income  is  higher  in  the  GDR 
than  in  West  Germany  and  almost  double  the 


number  of  analgesic  tablets  and  7  per  cent 
more  psychopharmacological  agents  are  ap- 
parently consumed  than  in  the  West.  Almost 
80  per  cent  of  drugs  are  produced  in  state  drug 
factories,  16  per  cent  imported  from  other 
Eastern  block  nations  and  only  4  per  cent  from 
other  countries. 

Homoeopathy 

A  recent  questionnaire  sent  to  a  random  10 
per  cent  sample  of  owner  pharmacists  showed 
that  half  of  the  802  who  replied  stocked  160  or 
more  homoeopathic  remedies,  that  accounted 
on  average  for  2.6  per  cent  of  their  total 
turnover.  This  proportion  was  greatest  in 
large  towns  and  the  centres  of  big  cities. 

Only  2  per  cent  of  pharmacies  held  no 
homoeopathic  drugs  at  all;  10  per  cent  held 
more  than  600.  Both  prescriptions  and 
especially  OTC  sales  of  homoeopathic 
remedies  had  increased  considerably  over  the 
past  three  years  and  were  predominantly  for 
colds,  coughs  and  flu,  children's  illnesses, 
sleep  problems,  nervousness  and 
cardiovascular  complaints.  Pharmacists 
thought  that  women  asked  for  homoeopathic 
remedies  more  often  than  men  and  that  the 
preparations  were  more  popular  among  the 
higher  social  classes  than  the  lower. 
Homoeopathic  products  were  purchased  just 
as  often  by  the  over  40's  as  younger 
customers. 

Most  pharmacists  sold  homoeopathic 
remedies  in  their  original  packing  and  although 
96  per  cent  of  them  thought  it  was  necessary 
that  they  and  their  staff  were  able  to  advise  on 
homoeopathy,  the  vast  majority  felt  their 
training  in  this  field  was  grossly  inadequate. 
Around  39  per  cent  drew  on  their  own 
personal  experiences  of  taking  homoeopathic 
drugs  when  giving  advice. 

Some  83  per  cent  of  pharmacists 
themselves  recommended  homoeopathic 
products  to  patients  for  certain  ailments,  14 
per  cent  sold  them  only  if  requested  and  3  per 
cent  never  sold  any  at  all.  Pharmacists  were 
less  willing  to  recommend  individual 
homoeopathic  substances  than  commercial 
preparations. 


Industry  and 
doctors  call 
for  MRP 

Sighs  of  relief  greeted  the  speeches  of  the 
politicians  traditionally  invited  to  the  Annual 
Pharmaceutical  Conference,  held  this  year  in 
Berlin,  when  all  condemned  the  proposals  put 
forward  by  the  German  ABPI  for  reform  of 
health  insurance  finance. 

One  week  beforehand,  industry  had  drop- 
ped its  bombshell  by  suggesting  that  the  fixed 
price  system  for  drugs  should  be  abolished  and 
be  replaced  by  a  maximum  price,  forcing  phar- 
macists to  indulge  in  price  cutting  and  the  sort 
of  cut-throat  competition  which  is  an  anathema 
to  most  German  pharmacists.  The  consumer, 
continued  the  proposals,  through  having  to 
pay  a  percentage  of  the  cost  of  each  prescrip- 
tion, would  then  be  motivated  to  seek  out  the 
cheapest  pharmacy. 

Even  the  health  insurance  schemes  joined 
them  in  the  rejection  of  these  ideas,  calling 
them  diversionary  tactics  on  the  part  of  in- 
dustry to  avoid  paying  its  own  share  in  cutting 
health  costs.  But  doctors'  representatives 
welcomed  the  proposals,  saying  the  public 
would  then  choose  their  pharmacy  carefully, 
just  as  they  did  their  grocery  store. 


Legal  action 


Conference  supported  ABDA's  ideas  for 
reform  (see  C&D  August  22)  but  was  as- 
tounded to  hear  its  president  reveal  that  the 
Monopolies  Commission  was  considering  tak- 
ing legal  action  against  him  over  his  criticism, 
published  in  Pharmazeutische  Zeitung,  of  the 
German  Supreme  Court's  verdict  that  the  ban 
on  self  service  of  GSL  items  in  pharmacies  en- 
shrined in  the  Medicines  Act  and  Code  of  Con- 
duct for  Pharmacists  was  illegal  (see  C&D  Oc- 
tober 31). 

In  the  article,  the  president  had  also  called 
on  pharmacists  to  ignore  the  verdict  until  the 
law  was  actually  changed.  Conference  was 
unanimously  against  any  increase  in  prescrip- 
tion charges  and  any  change  to  a  fixed  mark- 
up from  the  present  percentage  system  was 
considered  too  risky  at  present.  A  proposal 
from  ABDA  that  pharmacists  should  be  allow- 
ed to  sell  small  amounts  of  drugs  normally 
prescription  only,  eg  certain  analgesics,  an- 
tirheumatics, antitussives,  hypnotics  and 
sedatives,  as  in  the  USA  and  Switzerland, 
generated  lively  debate  and  was  eventually 
passed  by  the  conference. 


These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung  and  Pharmazeutische  Zeitung. 
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TOPICS  M  TREAT 


Cimetidine 
and  dyspepsia 

A  new  formulation  of  cimetidine  has  been 
marketed  which,  although  its  licensed 
indications  are  the  same  as  for  the 
conventional  drug,  is  being  promoted 
specifically  for  the  treatment  of  dyspepsia. 
Dyspamet  is  a  chewable  tablet  from  which 
cimetidine  is  rapidly  absorbed;  the 
recommended  dose  is  400mg  twice  daily  for 
four  weeks,  distancing  the  product  from 
conventional  treatments  for  dyspepsia  which 
are  often  taken  on  an  ad  hoc  basis.  The  results 
of  comparative  clinical  trials  with  antacids, 
mostly  using  the  conventional  Tagamet 
tablets,  have  been  equivocal,  and  it  is  far  from 
clear  whether  cimetidine  offers  any  advantage 
over  placebo  for  some  patients.  Those  who 
respond  best  appear  to  be  patients  for  whom 
antacids  are  effective. 

There  are  valid  reservations  to  using 
cimetidine  to  treat  dyspepsia:  it  may  cause 
adverse  reactions  in  frail  elderly  patients  and 
it  may  interact  with  some  drugs  which 
undergo  metabolism  in  the  liver.  Nonetheless, 
the  marketing  of  Dyspamet  is  seen  as  a  step 
towards  an  OTC  formulation  of  cimetidine. 
One  in  seven  prescriptions  for  the  drug  are  for 
treating  dyspepsia  and  the  UK  dyspepsia 
market  is  profitable  —  it  is  said  to  be  three 
times  bigger  than  the  ulcer  market.  Wellcome 
and  SmithKline  signed  an  agreement  at  the 
beginning  of  1987  to  market  OTC  cimetidine 
in  the  UK  and  pharmacists  can  expect  to  see 
a  considerable  effort  directed  towards  making 
the  drug  available  for  counterprescribing. 
Ranitidine  was  recently  licensed  for  the 
treatment  of  dyspepsia. 


Laxative 
abuse 


The  allegation  that  the  British  are  obsessed  by 
bowels  has  some  substance  since  nearly  five 
million  prescriptions  for  laxatives  are 
dispensed  annually.  Laxative  abuse  is  familiar 
to  all  community  pharmacists,  but  two  types 
of  abuse  —  habitual  and  surreptitious  —  have 
recently  been  outlined  and  this  classification 
sheds  some  light  on  pragmatic  approaches  to 
treatment. 

' ' Habitual ' '  abusers  use  laxatives  regularly 
in  the  belief  that  a  daily  bowel  action  is 
essential  for  good  health.  Typically,  they  do 
not  increase  the  dose  over  time  and  they 
suffer  few  complications  or  adverse  reactions. 
By  contrast,  other  habitual  users  become 
dependent  on  laxatives  ■  ■  especially 
stimulants  such  as  senna  —  to  produce 


Bronchodilators  and 
theophylline 


Chronic  bronchitis  or  emphysema  may,  like 
asthma,  respond  to  polypharmacy  and 
combinations  of  inhaled  beta-agonists  such  as 
salbutamol  with  cholinergic  agents  like 
ipratropium  bromide  are  effective  in  some 
patients.  The  addition  of  inhaled  steroids  can 
achieve  further  bronchodilatation  and  will 
hopefully  match  the  proven  benefits  of 
systemic  prednisolone  in  prolonging  life 
without  the  same  risks  of  adverse  effects. 

Building  on  experience  gamed  in  the 
treatment  of  asthma,  it  is  now  being  suggested 
that  the  addition  of  slow-release  theophylline 
to  the  combination  of  a  beta-agonist  and 
ipratropium  will  further  improve  the  response 
to  treatment  in  these  patients,  but  such  a 


regime  is  not  without  risk.  Theophylline  is 
believed  to  exert  at  least  part  of  its  therapeutic 
effects  by  improving  the  contractility  and 
delaying  the  development  of  fatigue  of  the 
diaphragm.  These  effects  have  not,  however, 
been  demonstrated  convincingly  in  patients 
with  chronic  bronchitis  and  emphysema  and 
theophylline  seems  to  produce  little 
improvement  in  their  exercise  capacity 
although  there  is  some  bronchodilatation. 

But  theophylline  carries  an  important  risk 
for  these  patients:  it  can  reduce  their  ability  to 
fight  off  infection  by  impairing  the  bactericidal 
activity  of  alveolar  macrophages.  Since 
exacerbations  of  respiratory  failure  often 
follow  infection,  this  is  a  significant  draw  back. 


catharsis  every  few  days.  After  a  large 
evacuation,  the  intestinal  contents  take 
several  days  to  become  sufficiently  massive  to 
stimulate  defaecation,  but  before  this  occurs 
the  sufferer  uses  laxatives  again.  Dose 
escalation  develops  gradually  as  the  colon 
becomes  less  sensitive  to  the  laxative,  and 
black  pigmentation  of  the  gastrointestinal  tract 
(melanosis  coli)  and  irreversible  colon  damage 
may  occur. 

Habitual  abuse  of  laxatives  can  be 
overcome  by  "retraining"  the  colon  using 
high  doses  of  bulking  agents  combined  with 
appropriate  psychological  and  medical 
supervision,  but  this  may  take  several  months 
to  be  effective.  Severe  colonic  damage  may 
only  be  treatable  by  surgery. 

Surreptitious  abuse  of  laxatives  is  one 
aspect  of  psychological  disturbances  such  as 
bulimia  or  even  of  Munchausen's  syndrome, 
in  which  an  otherwise  healthy  person 
repeatedly  presents  with  self-induced  illness. 
Laxatives  are  used  to  induce  massive 
purgation  or  diarrhoea  which,  after  repeated 
episodes,  can  cause  electrolyte  depletion  and 
metabolic  disturbances,  abdominal  pain  and 
loss  of  appetite.  The  diagnosis  and  treatment 
of  surreptitious  abuse  requires  care  and  tact, 
since  it  is  likely  to  be  only  a  part  of  a  larger 
problem. 

Community  pharmacists,  who  are 
probably  the  major  suppliers  of  laxatives,  can 
do  much  to  recognise  the  problems  associated 
with  their  use  and  to  educate  the  public  about 
the  hazards  of  a  group  of  drugs  that  are  more 
widely  used  than  they  need  be. 


Bitter  sweet 

The  advent  of  aspartame  —  trade  name 
Nutrasweet  —  was  welcomed  by  many  sweet- 
toothed  consumers  but  others  expressed 
reservations  about  the  safety  of  the  com- 
pound. Attention  was  principally  focussed  on 
people  with  phenylketonuria,  who  would  be 
unable  to  eliminate  large  doses  of  the 
chemical,  but  concern  was  also  voiced  that  the 
central  nervous  system  concentrations  of 
biogenic  amines  —  noradrenaline,  for  example 
—  could  increase  in  healthy  people.  In  theory, 
this  could  lead  to  symptoms  of  neurological  or 
behavioural  abnormalities.  A  well  designed 
trial  has  now  been  conducted  to  discover 
whether  consumers'  complaints  about  such 
symptoms  have  any  real  basis. 

Forty  people  who  reported  developing 
headaches  after  taking  drinks  sweetened  with 
aspartame  were  given  a  test  dose  equivalent 
to  4  litres  of  soft  drink  or  a  placebo  under 
double-blind  conditions.  Eight  subjects 
developed  headache  after  aspartame  but  were 
well  after  placebo.  However,  12  reported 
headache  after  placebo  but  not  after  aspar- 
tame, and  six  reported  symptoms  with  both. 
Overall,  in  fact,  headache  was  more  common 
after  placebo  than  after  aspartame,  and  the 
trial  provided  no  evidence  that  the  artificial 
sweetener  caused  any  problems. 


CHEMIST  &  DRUGGIST  9  JANUARY  1988 


ttVJti 


Reactions  to 
rythromycin 

Erythromycin  is  a  broad  spectrum  antibiotic 
commonly  used  in  treating  respiratory  tract  in- 
fections and  as  an  alternative  to  the  penicillins . 
Although  serious  adverse  reactions  are  rare, 
a  survey  recently  published  in  the  USA  has 
reported  a  high  incidence  of  adverse 
gastrointestinal  effects  with  formulations  of 
both  the  esters  of  erythromycin  and  its  base. 

Telephone  interviews  were  conducted 
with  186  patients  who  had  been  prescribed 
erythromycin  for  respiratory  tract  infections; 
in  most  cases  erythromycin  base,  stearate  or 
succinate  were  dispensed. 

Excluding  22  patients  who  failed  to  comp- 
ly with  treatment,  60  per  cent  of  this  group 
reported  at  least  one  adverse  gastrointestinal 
effect  and  this  was  commonest  with  the 
enteric-coated  base.  Taking  the  drug  with 
food  had  no  effect  on  these  figures.  One- 
eighth  of  the  patients  stopped  treatment, 
predominantly  because  of  nausea,  vomiting 
and  abdominal  pain,  and  withdrawal  from 
treatment  was  more  common  among  patients 
who  took  higher  doses. 

These  findings  are  disturbing  because 
erythromycin  is  widely  considered  to  be  well 
tolerated  and  it  is  a  popular  antibiotic  for  use 
in  children. 

In  addition,  any  symptom  which  con- 
tributes to  poor  compliance  with  antibiotic 
treatment  is  likely  to  cause  therapeutic  failure . 
Further  investigation  of  this  problem  is 
therefore  important. 

The  methodology  in  the  American  study 
was  not  perfect:  for  example,  information 
about  adverse  effects  was  elicited  by  direct 
questioning  and  may  therefore  have 
overestimated  the  incidence,  and  only  80  per 
cent  of  the  group  was  over  18  years  old.  There 
is,  nonetheless,  sufficient  evidence  to  justify 
a  more  rigorous  investigation  of 
erythromycin's  toxicity. 


S  IN  TREATMENT 


Cancer 
treatment  in 
childhood 

The  treatment  of  cancer  in  childhood  is  now  so 
successful  that  large  numbers  of  children  are 
surviving  to  maturity.  In  the  USA,  it  is 
estimated  that  45,000  children  who  received 
treatment  between  1955  and  1979  were  still 
alive  in  1984.  The  development  of  late 
complications  of  treatment  with  radiotherapy 
and  cytotoxic  drugs  —  which  include  further 
cancers,  organ  damage  and  infertility  —  is 


Oral  use  of  cefuroxime 


Cefuroxime  axetil  (Zinnat)  is  an  ester  of  the 
second  generation  cephalosporin,  cefuroxime. 
Since  its  introduction  in  1978,  cefuroxime  has 
found  a  valued  place  in  hospitals  as  an  injection- 
only  antibiotic  because  of  its  stability  to  many 
bacterial  enzymes  which  degrade  other  beta- 
lactam  antibiotics  such  as  ampicillin  and  the 
older  cephalosporins.  Its  formulation  into  an 
orally  active  pro-drug  is  therefore  an  im- 
portant development  for  its  use  in  the  com- 
munity which,  until  now,  has  been  minimal. 

After  absorption,  cefuroxime  axetil  is 
rapidly  de-esterified  to  the  active  antibiotic.  Its 
bioavailability  is,  by  contrast  with  most  other 
antibiotics,  enhanced  in  the  presence  of  food, 
with  40-60  per  cent  of  the  dose  being  absorb- 
ed compared  with  only  30  per  cent  when  taken 
on  an  empty  stomach.  Like  many  other 
cephalosporins,  cefuroxime  is  eliminated  un- 
changed in  the  urine  but,  despite  its  short  half- 
life  of  about  one  hour,  a  twice  daily  dose  has 
proved  effective  in  clinical  trials  lasting  five  to 
ten  days. 

Comparisons  with  amoxycillin,  alone  or 
combined  with  clavulanate  (Augmentin),  and 
with  other  orally  active  cephalosporins  such  as 


cefaclor  and  cephalexin,  have  shown  that 
cefuroxime  axetil  is  equally  effective  in 
treating  infection  of  the  urinary  (UTIs)  and 
respiratory  tracts  and  skin.  With  the  exception 
of  complicated  UTIs,  for  which  the  clinical 
response  seemed  to  be  superior  to  that  of  the 
other  cephalosporins,  cefuroxime 's  enhanced 
antibacterial  spectrum  conferred  little  advan- 
tage over  these  drugs  as  a  first-line  treatment. 
The  adverse  effects  reported  during  the  trials 
were  largely  minor  and  typical  of  a  broad  spec- 
trum antibiotic,  with  loose  stools  and  diarrhoea 
caused  by  disturbances  of  the  gastrointestinal 
flora  being  most  common.  The  frequency  of 
adverse  effects  compared  with  other  agents  in 
this  class  appears  similar  but  this  awaits  con- 
firmation from  wider  use. 

A  short  course  of  cefuroxime  axetil  costs 
about  twice  as  much  as  Augmentin  and 
substantially  more  than  the  older  alternatives 
with  narrower  spectra  of  activity.  Little 
evidence  has  been  offered  that  the  new  for- 
mulation is  a  major  advance  on  these  drugs  as 
an  antibiotic  for  routine  use,  but  cefuroxime 
axetil  will  prove  valuable  for  patients  whose  in- 
fection proves  resistant  to  initial  treatment. 


therefore  important  but  estimates  of  their 
incidence  are  presently  inaccurate. 

A  recent  study  has  now  quantified  the  risk 
of  infertility  in  over  2,000  people  identified 
from  patient  registers  as  childhood  recipients 
of  cancer  treatment.  These  people  had 
received  radiotherapy  or  alkylating  agents 
such  as  busulphan  or  melphalan,  which  can 
affect  fertility  by  interfering  with  nucleic  acid 
function.  The  survivors  of  treatment  who  had 
married  were  significantly  less  likely  to  have 
become  parents  than  controls  selected  from 
their  own  families,  and  men  were  more 
severely  affected  than  women.  After  adjusting 
for  variables  which  might  affect  the  data,  the 
fertility  of  these  ex-patients  was  about  15  per 
cent  less  than  in  controls.  The  loss  of  fertility 
was  associated  with  radiotherapy  in  both 
sexes,  and  with  treatment  with  alkylating 
agents  only  in  men.  This  effect  was  worse 
when  radiation  had  been  applied  below  the 
diaphragm  and  when  this  was  combined  with 
alkylating  agents. 

Overall,  most  children  who  receive 
treatment  for  cancer  will  ultimately  be  able  to 
have  families  and,  although  the  risks  seem  to 
be  greater  for  boys,  a  more  reliable  estimate 
of  risk  can  now  be  made  when  counselling. 

Indapamide 
gets  under 
the  skin 

Reports  from  the  Netherlands  and  the  World 
Health  Organisation  have  revealed  that  the 
diuretic  indapamide  may  cause  a  high  in- 
cidence of  adverse  reactions  of  the  skin.  Six- 
teen cases  of  rash  with  malaise  and  fever  were 
reported  to  the  Dutch  monitoring  centre, 
associated  with  the  usual  dose  of  2 .  5mg  daily 
and,  in  most  cases,  the  patients  had  had  no 
previous  exposure  to  the  drug.  The  rashes 
subsided  without  treatment  within  two  weeks. 

Indapamide  is  structurally  related  to  the 
sulphonamides  and  other  diuretics,  including 
the  thiazides  and  frusemide.  There  was, 
however,  no  evidence  of  cross-sensitivity 
between  these  drugs  as  most  patients  were 
subsequently  prescribed  one  of  these  alter- 
natives without  adverse  effects.  The  toxicity 
in  these  patients  therefore  seems  to  be 
specific  to  indapamide  and,  although  most  of 
the  reported  cases  have  been  relatively  mild, 
the  mechanism  possibly  had  an  immunological 
basis.  The  incidence  of  rashes  with  in- 
dapamide relative  to  other  diuretics  is 
unknown  —  such  toxicity  was  not  reported 
with  significant  frequency  in  clinical  trials  with 
indapamide  —  but  the  occurrence  of  rashes, 
which  may  rarely  be  severe  or  fatal,  with  alter- 
native diuretics  is  well  established. 

The  present  Data  Sheet  contains  no 
warning  that  rashes  may  occur  with  in- 
dapamide and  the  risk  may  well  be  unknown  to 
many  prescribers. 


Topics  in  treatment  is  a  regular  series 
written  by  Stephen  Chaplin,  MPS, 
staff  pharmacist,  Regional  Drug 
Information  Unit,  Wolf  son  Unit  of 
Clinical  Pharmacology,  Newcastle- 
upon-Tyne,  looking  at  current 
developments  in  medicine. 
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"SALES 
HIGHER  THAN 
FORECAST" 

"Beanstalk's  display 
system  is  excellent,  it  is 
easier  to  manage,  provides 
a  better  method  of  display 
and  a  more  professional 
image  than  other  systems 
we  have  used  and  we  have 
surpassed  our  anticipated 
turnover  dramatically". 
Mrs  Campbell, 

Buchanan  &  Campbell,  Glasgow 


"I  had  heard  of  refits 
taking  weeks,  we  did  it  in  a 
weekend.  First  impressions, 
were  a  feeling  of  space, 
continuity  of  stock  (many 
customers  thought  we  were 
carrying  new  lines!!)  and  a 
bright,  clean  atmosphere. 
There  is  now  a  definite 
customer  flow,  vision 
greater  and  more 
importantly,  sales  have 
increased  by  over  25%  and 
profit  is  up  . 
Mr  M.  Katlon 
Kalmak,  London  SE1 


"In  numerous  refits  over 
the  years,  I  can  say  this  is 
undoubtedly  the  most 
exciting  development  we 
have  undertaken.  I  can  find 
no  praise  high  enough  to 
describe  the  attention  given 
to  every  detail  of  the  job  by 
the  company  representative, 
which  enabled  this  refit  to 
be  completed  so  successfully 
and  with  such  an  immediate 
and  dramatic  increase  in 
business". 

Mr  G  Shepherd, 

G  M  Shepherd  Ltd,  Ellon 


'RING  UP'  BEANSTALK 
FOR  THE  PROFESSIONAL 

APPROACH  TO 
PROFITABLE  RETAILING 


Let  Beanstalk  open 
the  door  to 
greater  prof  its. 

II  he  Beanstalk  Retail  Display  System  will  open  up  your  shop  into  a 
bright,  well-organised  'user-friendly'  environment,  and  more  importantly 
open  the  door  to  greater  profit  opportunities. 

You'll  be  amazed  how  Beanstalk's  Resources  can  transform 
congested,  inefficient  display  areas  into  spacious,  professional  store 
layouts  that  positively  encourage  more  purchases  and  more  repeat  visits. 

Beanstalk  has  over  35  years'  experience  of  the  retail  pharmacy  market 
and  with  a  national  network  of  professional  consultants  whose  role 
it  is  to  open  up  a  brighter,  more 
profitable  future  for  the  independent 
retailer,  and  a  fast,  efficient  delivery 
and  installation  service  from 
nationwide  branches,  you'll  see  why 
you  should  be  talking  to  Beanstalk. 

Call  us  now  on  (0243)  7881 1  (24  hrs), 
or  'FREEPOST'  the  coupon  below. 

Ask  about  our  Leasing  Scheme 


Please  tell  me  more  about  Beanstalk's  Resources 
that  open  the  door  to  more  profitable  retailing 

Name: 
Trading  as: 


Addr 


Tel: 


Post  Code:   

Beanstalk  Ltd. 

Freepost,  Chichester,  West  Sussex  P019  2TZ 
Phone  (0243) 788111  24  Hrs 
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The  Pharmaceutical  Services 
Negotiating  Committee  has 
provided  this  example  of  a 
ion  for  Naprosyn 
j,:;;iitoinesdicSi  must  be 
orrectSy  endorsed  to  avoid 
osing  payment. 


Q 


UEST10NS 


1.  Would  the  pharmacist  be  paid 
for  the  original  pack  of 
suppositories? 

2.  If  not,  what  would  the  reason 
be  for  an  original  pack  not  to  be 
reimbursed? 

3.  The  pharmacist  does  not  often 
receive  prescriptions  for 
Naprosyn  suppositories  and 
therefore  does  not  want  to  lose 
payment  on  the  remaining 
quantity  that  may  never  be 
dispensed.  How  could  payment 
be  claimed  for  the  whole  pack? 

4.  What  must  the  pharmacist 
avoid? 


The  pharmacist  could  make  a 
broken  bulk  claim  for  the  whole 
original  pack  of  10 
suppositories. 

Supplying  the  original  pack 
without  claiming  broken  bulk  in 
the  vain  hope  of  payment  —  the 
cost  of  a  Naprosyn  suppository 
supplied  on  form  FP10  is  30p 
and  the  pharmacist  can 
therefore  stand  to  lose  150p  on 
this  prescription. 


NSWERS 


No,  the  pharmacist  would  only 
be  paid  for  the  quantity  the  doc- 
tor ordered. 

Naprosyn  suppositories  in  a 
pack  of  10  are  not  classed  as 
being  in  "special  container". 
Each  suppository  is  individual- 
ly packed  and  may  be  supplied 
separately. 


Are  pleased  to  announce  that  they  will  launch 
XENEX  in  January  1988. 


( 


XENEX  is  an  important  addition         •   XENEX  invigorates  and  toughens 
to  daily  dental  care.  gum  tissue. 

XENEX  combats  tooth  decay.  •   XENEX  counteracts  receding  gums. 

XENEX  has  been  researched  and  developed  by  dentists  over  many  years. 


Trade  enquries  to:- 

Cahil!  May  Roberts  (Sundries  Division) 
Pouladuff  Road,  Cork,  Ireland 
Telephone:  (021)  965588 
Telex:  31059  CAHL  E.I. 
Fax:  (01)  268001 


:« 

i 
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One  man 
equal  to 
two  women 

Once  again  a  study  of  the  working 
patterns  of  lady  pharmacists  has 
stated  what  has  been  clearly  ob- 
vious to  anyone  awake  and  active 
in  community  pharmacy,  namely 
that  it  takes  two  ladies  to  be 
equivalent  to  one  gentleman  in 
full-time  employment  and  that  the 
main  reason  for  the  lady  phar- 
macists' absence  is  their  biological 
role  in  life,  namely  motherhood. 

The  real  question  facing 
chemist  contractors  is  how  they 
are,  or  if  they  are,  to  utilise  this 
under-used  section  of  our  highly 
trained  profession.  The  now 
prevalent  long  trading  hours  are, 
a  further  deterrent  in  attracting 
lady  pharmacists  back  into  com- 
munity pharmacy  employment. 

If  chemist  contractors  wish  to 
rise  to  their  proposed  extended 
role  and  receive  new  remunera- 
tion as  a  result,  surely  utilising 
lady  pharmacists  is  one  of  the 
easier  ways  open  to  them.  Flex- 
ibility and  imaginative  use  of  them 
must  surely  be  the  core  of  the  pro- 
blem. Similarly,  lady  pharmacists 
must  also  be  clearly  assertive 
when  negotiating  their  roles  and 
remuneration.  Equality  will  not  be 
achieved  by  being  passive. 


David  Thomas 

Wolverhampton 


Thoughts  on 
Pis  and  profit 

According  to  recent  reports  in  the 
national  newspapers,  there  are 
growing  fears  in  the  City  that  the 
NHS  is  about  to  start  applying 
pressure  on  drug  manufacturers 
to  cut  the  cost  of  some  products. 

It  is  about  time  the  NHS 
followed  the  lead  of  the  French 
health  authority  who  recently  ask- 
ed Glaxo  to  cut  the  cost  of  Zantac 
by  a  third.  If  the  French  can  de- 
mand such  a  cut ,  we  should  also  be 
able  to. 

Edwina  Currie  recently  stated 
that  pharmacists  who  make 
"windfall  profits"  on  parallel  im- 
ported medicines  should  expect  a 


scaling  down  of  income  from  this 
source  by  the  Department  of 
Health.  I  sincerely  hope  that  she 
would  be  able  to  devise  a  scheme 
penalising  only  those  contractors 
who  have  been  profiteering  by  the 
dispensing  of  PI  medicines. 

It  would,  however,  be  far  bet- 
ter for  Mrs  Currie  to  instigate  a 
price  reduction  war  against 
manufacturers  in  this  country  in 
order  to  bring  about  the  uniformity 
of  prices  with  Pis.  In  doing  so,  our 
ailing  and  financially  overstretch- 
ed NHS  would  be  saving  millions 
of  pounds  and  the  "windfall  pro- 
fits" achieved  by  some  phar- 
macists would  cease. 


Ashwin  Tanna 

London  SE22 


Inaccuracies 

I  am  intrigued  by  the  theory  that 
computer  written  prescriptions 
are  intrinsically  accurate.  Today  I 
made  a  quick  check  on  one  day's 
computer  generated  scripts  with 
the  following  results: 

Forms  14,  items  31.  Errors:- 
incorrect  drug  name  4,  strength 
missing  1,  incorrect  dose  1, 
blacklisted  item  1,  printed  CD  1. 

In  addition,  on  eight  of  the 
forms,  the  unused  space  was  not 
cancelled  as  recommended  in  the 
BNF.  As  far  as  I  can  ascertain,  the 
problems  have  arisen  because  the 
records  are  currently  being 
transcribed  onto  a  computer  by 
the  secretary  at  the  local  practice. 

I  wonder  if  this  practice  is  be- 
ing repeated  throughout  the  coun- 
try? If  it  is,  how  much  credence 
can  we  give  to  the  much  vaunted 
"accuracy"  of  mechanically 
printed  scripts? 


"Succedaneum" 


Thank  you! 

Due  to  my  recent  promotion  to 
Northern  area  manager,  I  would 
like  to  thank  all  my  retail  and 
wholesale  chemist  customers  in 
the  Yorkshire  area  for  their 
business  over  the  last  six  years. 

Best  wishes  for  1988  and 
future  business. 


Geoffrey  Smith 

Parapharma  Ltd 


Explaining 
DMS 

Your  feature  on  EPoS  makes  a 
good  read  —  a  must  for  the  poten- 
tial buyer's  reading  list.  Can  we 
look  forward  to  regular  updates 
on,  say,  a  quaterly  basis?  From  in- 
quiries already  received  I  am  con- 
cerned that  from  the  brief  mention 
you  kindly  made,  some  of  your 
readers  may  have  gained  far  too 
narrow  a  perspective  of  my  phar- 
macy "shareware"  system.  The 
name  of  the  system,  DMS 
(Dispensary  Management 
System)  might  help  broaden  that 
perspective. 

Its  design  has  been  '  'demand 
driven"  —  driven  by  the  demands 
in  dispensary  management  of  its 
users,  including  my  own  dispen- 
sary staff.  Order  creation  and  pur- 
chase management  is  a  major  part 
of  the  system  with  three  separate, 
but  linked,  order  files;  each  file 
holding  order  records  in  up  to 
eight  tiers,  or  ranks,  of  informa- 
tion. Although  these  present  the 
user  with  as  many  as  24  separate 
order  categories,  they  are  easily 
managed  and  the  lazy  can  opt  to 
use  a  single  file. 

As  for  prescription  manage- 
ment, I  can  only  say  that  labelling 
seems  close  to  being  an  automatic 
spin-off  from  logging  patients  and 
drugs  through  the  system.  The 
keyboard  vocabulary  and  text 
assembler/editor  take  the  donkey 
(and  memory)  work  out  of  the  task 
of  creating  the  label.  The 
2,000-2,500  PIP-numbered  drug 
file,  with  36  direct  information 
fields  (including  six  months  mon- 
thly prescription  data  on  screen) 
describes  each  drug  down  to  BNF 
and  clinical  codes  with  DT  and 
C&D  prices. 

It's  all  described  in  the  manual 

-  which  comes  straight  off  the 
system  disc  onto  screen  or 
printer. 

If  your  readers  have  an  IBM 
compatible  they  can  find  out  for 
themselves.  Ask  anyone  with 
DMS  discs  for  copies  —  or  get  in 
touch.  (Tel:  05827  60624)  Foot- 
note: I  have  recent  shareware 
copies  of  PC-WRITE  &  PRO- 
COMM  (which  I  think  quite  the 
best  in  WP  &  COMMS  for  IBM) 

-  but  please  send  discs,  I  don't 
own  a  floppy  disc  or  treacle  mine . 


Idris  Hughes 

Harpenden 


Absolute  Alcohol 


Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


1 


James  Bur  rough  (EA.D.)  Ltd. 


356  Kennmgton  Road.  London  SE11  4LD  Tel  01  582  0232 
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NHS  to  dominate  health  pupl,update 


The  NHS  is  likely  to  remain  the 
overwhelmingly  dominant 
provider  of  British  healthcare  in 
the  foreseeable  future,  concludes 
a  report  published  recently  by  the 
Association  of  the  British  Pharma- 
ceutical Industry. 

The  report,  "The  Politics  of 
Health  (£3)",  says  that  the  NHS 
and  the  principles  on  which  it 
operates  are  likely  to  prove  more 
robust  than  recent  public  debate 
may  have  suggested.  But  evolu- 
tion towards  an  '  'internal  market" 
system  will  accelerate  and  in  com- 
munity care  there  is  a  much  more 
significant  chance  that  radically 
new  financial  and  organisational 
arrangements  will  emerge  in  the 
near  future,  the  report  suggests. 

Five  ideological  approaches  to 
health  care  in  British  politics  are 
identified.  The  radical  "new"  left 
is  strongly  in  favour  of  non-market 
mechanisms  of  resource  allocation 
and  favours  NHS  principles  of 
health  care  supply  in  relation  to 
need  rather  than  ability  to  pay. 
The  left  reformists  offer  the 
strongest  support  for  the  tradi- 
tional NHS  structure  while  the 
centre  reformists  see  little  or  no 
contradiction  in  supporting  both 
the  principles  and  system  of  the 
NHS  and  the  right  of  people  to  of- 
fer or  purchase  healthcare 
privately.  The  reformist  right 


supports  internal  NHS  competi- 
tion but  resists  changes  which 
would  lead  to  the  unchecked 
channelling  of  resources  into  an  in- 
evitably imperfect  health  care 


market.  Finally,  the  free  market 
radicals  regard  the  NHS  as  fun- 
damentally flawed  and  seek  alter- 
natives which  they  believe  will 
serve  the  community  better. 


The  following  PL(PI)  have  been 
published  by  the  DHSS. 


Lynn  Nicholas,  sales  assistant  at  K  Crowthers  Chemists,  Shrewsbury, 
receives  the  first  Merrell  Dow  Award  for  the  best  task  sheets  of  the  month 
submitted  under  the  NPA 's  Staff  Training  Scheme.  Ailsa  Benson,  NPA 
training  officer,  said  Lynn 's  task  sheets  were  the  best  she  had  ever 
received  and  they  earned  a  special  complimentary  letter  from  NPA 
director  Tim  Astill.  ' '  We  hope  that  the  very  generous  Merrel  Dow  awards 
of  a  £20  H  Samuel  voucher  for  the  best  entries  each  month  will  encourage 
others  to  complete  the  course.  The  best  assistant  is  a  trained  assistant, 
said  Mrs  Benson.  In  the  picture,  Lynn  receives  her  award  from  Barne 
Friend,  product  marketing  manager,  Merrell  Dow  Pharmaceuticals 
(left)  and  NPA  chairman  David  Thomas,  watched  by  pharmacist 
Kenneth  Crowther. 


Aeropax  (International)  Ltd 

4259/0220  Zarontin250mg 

Ethosoxumidium 

250mg 

Alan  Pharmaceuticals  Ltd 

5401/0027  Kemadnne 

Procyclidine  HC1 

5mg 

5401/0056  Lopresor 

Metoprolol 

tartrate  lOOmg 

Dowelhurst  Ltd 

5662/0040  SalazopynnEN 

Sulphasalazine 

tablet 

500mg 

Martonland  Ltd 

5571/0134  Cicatrene  powder 

Neomycin 

sulphate  BP 

3,300iu,  zinc 

bacitracin  250iu, 

L-cystetne  2mg, 

DL-threonine 

1  mg  and  glycine 

lOmg 

5571/0071  Kemadnne 

Procyclidine  HC1 

5mg 

Munro  Wholesale  Medical 

Supplies  Ltd 

3243/0065  Lopreser  lOOmg 

Mi-toprnlol 

tartrate  lOOmg 

Spectrum  Marketing 

37X7/0048  Ventolin  inhaler 

Salbutamol  BP 

1.176mg 

r~  —  — , 

INVITATION 

TO:  Bernard  Foster,  LRC  Products  Ltd,  North  Circular  Road,  j] 
London  E4  8QA.  Tel:  01-527  2377  » 
I  would  like  to  take  part  in  your  squash  tournament 


PHARMACISTS 
IT'S  IN  MARCH  THIS  YEAR,  PLEASE  JOIN  US! 

The  dates  'out' on  the  LRC  Annual 
Pharmacist  Squash  Tournament. 

You  know  how  you  enjoy 
yourselves  at  this  famous  event, 
what  with  the  host  of  trophies  for 
winners,  not  to  mention  the 
social  programme  for  players  and 
spectators. 

For  beginners  there  will  be 
coaching  sessions  available  and 
as  usual  we  will  have  some  very 
entei  '  fining  exhibition  matches. 

So  i  ove  quickly,  send  us  the 
invitation  right  away  and  we'll 
send  you  all  the  details  fast! 


FULL  NAME  (MR/MRS/MISS) 
COMPANY 

ADDRESS  (^Home/Business) 


POSTCODE  _  _ TEL  NO 

My  playing  standard  is:-  County  □      Club  Team  □ 
Club  League  □      Social  player  □      Beginner  □ 
I  would  like  to  attend  as  a  spectator  only  Q 
My  regional  choice  is: 
Northern  Squash  Tournament  - 

Manchester  -  Wednesday  23rd  March  '88  □ 
Southern  Squash  Tournament  - 

London  -  Friday  25th  March  '88  □ 

We  ask  all  players  to  arrive  sharp  for  a  9.30  a.m.  start. 
I  would  like  to  be  entered  in  the 
jj  Men's  Competition  □      Ladies'  Competition  □ 

L Veterans'  Competition  (40  plus)  □ 
Delete  where  appropriate  and  tick  boxes  as  required 


 I 


Broad 
aim  towards 
pharmacy 

Broad  Laboratories  pic  is  a  newly 
formed  toiletry/pharmaceutical 
company  whose  products  are  to 
be  sold  and  distributed  by 
Wellcome 's  consumer  division. 

The  company  has  been  set  up 
by  managing  director  Tony  Broad 
and  two  colleagues.  Mr  Broad  was 
managing  director  of  Jeffrey  Mar- 
tin UK  until  it  was  sold  to  Dep  last 
summer.  Previous  to  that  he  has 
worked  for  Elida  Gibbs  and 
Reckitt  &  Colman. 

The  company  plans  a  series  of 
brand  introductions  in  specialist 
toiletry  and  pharmaceutical 
categories.  to  be  sold 
predominantly  through  phar- 
macies. The  first  —  Dentrex 
toothpaste  —  is  launched  this 
week  (see  Counterpoints). 
Another  launch  is  planned  for  the 
end  of  this  month  and  a  third  for 
April.  Mr  Broad  told  C&D. 

Broad  Laboratories'  mar- 
keting strategy  will  be  to  look  for 
large  markets,  identify  specialist 
sectors  and  aim  to  dominate  them. 
Brands  are  to  be  developed  either 
in-house  or  acquired,  and  produc- 
ed by  contract  manufacture.  All 
brands  will  have  demonstrable 
product-plus  benefits  which  will  be 
communicated  to  consumers  by 
high  frequency,  heavyweight, 
consistent  advertising,  says  the 
company.  Products  will  be 
premium  priced  and  restricted  to 
the  minimum  number  of  pack  sizes 
to  maximise  space  yield. 

Advertisements  will  follow  the 
"problem-solution-reward"  ap- 
proach and  at  least  90  per  cent  of 
all  the  company's  advertisements 
will  carry  the  "available  through 
pharmacies"  message. 


Sanofi  lift  A.H.  Robins 
out  of  bankruptcy 


A.M.  Robins  have  accepted  a 
merger  proposal  from  Sanofi,  a 
leading  French  pharmaceutical 
firm,  under  which  Sanofi  would  ac- 
quire a  controlling  interest  in  A.H. 
Robins  and  provide  funding  of 
$2,475  billion  to  satisfy  Dalkon 
Shield  claims  and  expenses  in 
A.H.  Robins'  long-running  legal 
case  which  resulted  in  the  com- 
pany declaring  itself  bankrupt. 

The  board  had  considered  pro- 
posals from  Rorer  Group  Inc  and 
American  Home  Products  Cor- 
poration but  E.  Claiborne  Robins 
Jr,  president  and  chief  executive 
officer,  said  the  board  believes  the 
Sanofi  offer  best  serves  the  in- 
terests of  Dalkon  Shield 
claimants,  other  creditors  and  the 
company's  stockholders. 


To  satisfy  Dalkon  Shield 
claims,  Sanofi  propose  to  establish 
a  grantor  trust  to  administer  and 
settle  all  Dalkon  Shield  related 
claims.  The  trust  would  be  funded 
with  an  initial  cash  payment  by 
A.H.  Robins  of  $100m  and  a  letter 
of  credit  for  $2,375  billion.  Sanofi 
would  guarantee  the  letter  to  issu- 
ing banks  and  directly  to  the  trust. 
Chemical  Banks  of  New  York 
would  be  the  managing  agent  in 
the  letter  of  credit  consortium. 

Sanofi  would  acquire  a  con- 
trolling interest  in  A.H.  Robins  by 
using  an  American  subsidiary, 
CEVA  Laboratories.  CEVA  'is 
engaged  in  the  animal  health  and 
veterinary  drug  business.  The 
company  would  change  its  name 
to  A.H.  Robins  Incorporated. 


LH&S 
buy  Heath 
&  Heather 


London  Herb  &  Spice  Co  now 
claim  over  50  per  cent  of  the  UK 
herbal  tea  market  following  the 
£1.14m  purchase  of  Heath  & 
Heather  from  Booker  Health 
Foods. 

The  deal  adds  25  varieties  to 
their  range  as  well  as  nine  hair  and 
body  care  products  and  a  range  of 
honeys.  The  company  hopes  to 
extend  distribution  of  these  pro- 
ducts through  their  existing  sales 
force. 

"At  the  moment  herbal  teas 
take  just  1  per  cent  of  the  market 


here,  compared  to  25  per  cent  in 
the  USA  and  50  per  cent  in  Ger- 
many," LH&S's  chairman  Martin 
Gill  says.  "We  hope  to  extend  this 
market  by  a  Press  and  possible 
radio  campaign  and  by  promoting 
the  caffeine  free  side  of  our  pro- 
ducts via  a  leaflet  'the  case  against 
caffeine'." 

The  herbal  medicine  side  of 
Heath  &  Heather,  however,  will 
stay  with  Booker  who  now  have  a 
licensing  agreement  with  LH&S. 


Hoffman-La  Roche  have  made  a 
$4 .2bn  or  $72-a-share  offer  for  the 
US  company  Sterling  Drug, 
according  to  Wednesday 
Financial  Ti»ie$.  Sterling  are 
opposing  the  bid. 

Siber  Hegner's  telex  number  is 
946651 ,  and  not  as  printed  in  the 
new  edition  of  the  C&D  directory. 


Pfizer  invest 
£llm  in  site 
development 

Pfizer  are  investing  £llm  in 
developing  their  research  facilities 
at  Sandwich,  Kent. 

This  is  the  first  phase  in  the 
site  development,  says  the  com- 
pany, and  will  involve  a  54,000  sq 
ft  building  opposite  but  bndge- 
linked  to  existing  laboratories  and 
providing  offices  for  clinical  and 
other  research  staff.  It  should  be 
completed  by  mid  1989. 

Pfizer,  who  have  650  of  their 
1,600  employees  in  research  ac- 
tivities at  Sandwich,  hope  the 
facilities  will  be  completed  by  the 
middle  of  next  year  and  see  them 
intensifying  product  development 
work.  They  also  have  plans  for  a 
new  laboratory  and  conference 
centre. 


Kent  sign  up 
s/r  verapamil 

Kent  Pharmaceuticals  Ltd  have 
signed  an  exclusive  licensing 
agreement  with  Verex 
Laboratories  of  Denver,  Col- 
orado, to  market  their  slow 
release  verapamil  product  in  the 
UK  and  Ireland. 

Kent  say  the  product  is  enjoy- 
ing considerable  success  in  other 
European  markets,  notably  West 
Germany,  where  Labaz  market 
the  product  as  Veramex  Retard. 
The  company  expects  to  market 
the  product  in  original  pack  format 
as  part  of  its  commitment  to  im- 
proved packaging. 

A  number  of  other  products 
are  being  developed. 


Open  prescriptions? 
Point  ihem  this  way. 

CHEMIST  &  DRUGGIST  9  JANUARY  1988 


Onl)  IM)  liiil  I  -100  and  0.5inl  I  -100  sterile  interior 
single  use  syringes  I  eat  u  re  the  don  Lie  lubricated 

MICRO-FINE  III  n.cdle  for  the  best 

A  4 


inject ii hi  conili irt  availahh 


INSULIN  SYRINGES 


FOR  MAXIMUM  INJECTION  COMFORT 


BECTON  O,  |,,ri  I  ii<  kins,  m  1  IK  1  miii.-il  Between  Towns  Rn.nl 
DICKINSON   Cowley,  0*1ardOX4  3LY  Telephone  0865.  777722 

B  D  .mil  Mn  in  Firm  ill  (Mc  ii.ui.tii, iiks  ol  Bci  ton  Dh  kioson  and  I  omparvy 


61 


BUSINESS  NEW! 


Media  go  for  Unichem 
as  AAH  cast  doubt 


..    :  Vn 


Unichem  seeks 
bigger  portions 


locale^ 


Unichem's  proposal  to  go  public  in 
1990  is  regarded  as  "splendid 
news"  for  the  78  per  cent  of 
pharmacists  who  do  not  deal  with 
Unichem,  according  to  AAH 
director  Bill  Re  veil. 

"At  last  Unichem  will  be 
forced  to  trade  commercially," 
Mr  Re  veil  says.  "In  the  past  it  has 
not  mattered  whether  they  made 
a  profit.  But  after  flotation  they 
lose  their  sheltered  tax  status. ' ' 

Mr  Revell  also  believes  that 
pharmacists  are  likely  to  sell  their 
shares  as  soon  as  they  can  on  the 
open  market  to  realise  capital, 
thus  diluting  pharmacist  interest  in 
the  business  below  the  85  per  cent 
level  anticipated  by  Unichem. 
'  'The  business  will  then  be  in  the 
hands  of  the  faceless  City  men  the 
company  has  complained  about  in 
the  past." 

And  Mr  Revell  disputes  the 
suggested  worth  of  Unichem 
shares  in  1990.  "Their  pre-tax 
profits  over  the  past  five  years 
have  been  pedestrian."  His 
prediction  is  that  the  shares  will 
trade  at  around  £6  in  1990,  not  the 
£12  predicted  by  stockbrokers. 

AAH  do  not  plan  to  react  to  the 
Unichem  initiative  but  will  move 
promptly  if  necessary,  Mr  Revell 
says.  "Despite  the  shackling 
nature  of  this  and  other  schemes 
such  as  Unibond  launched  three 
year's  ago,  Unichem's  market 
share  has  failed  to  increase . ' ' 


Retail  Profitability  '88,  February 
9-10,  The  Royal  Lancaster  Hotel, 
London.  Details  from  Sue  Newman, 
RMDP  Ltd,  tek  0273  722687. 
Inter  Medi  Tech,  International 
Medical  Technology  Exhibition  & 
Conference,  March  1-4,  Scottish  Ex- 
hibition &  Conference  Centre, 
Glasgow,  Scotland.  SEC  Exhibitions 
Ltd,  tel:  041-221  1769. 
Helfex  '88,  .March 6-7,  NEC,  Birm- 
ingham. Details  from  Julia  Clare/Ken 
Rusby,  British  Health  Food  Trade 
Association,  tel:  01-399  6693. 
Exposhop  '88,  Retail  Interior  Design 
And  Display  Show,  March  6-9,  NEC, 
Birmingham.  Details  from  Jackie 
Bullock,  Batiste  Exhibitions,  Tel: 
01-340  3291. 

Retail  EFTPOS  &  Financial  Ser- 
vices '88,  March  8-11.  Novotel, 
Hammersmith,  London.  Details  from 
Sally  Scarlett,  Spectra  Retail  Concepts 
Ltd,  tel:  0734  794161. 
CIR  +  RT  '88,  Computers  in  Retail 
and  Retail  Technology  Exhibition, 
March  29-31,  Brighton.  Details  from 
Rebecca  Young,  Paragon  Communica- 
tions, tel:  01-734  6030. 
Bodycare  '88,  Apnl  2-4,  Novotel, 
Hammersmith,  London.  Details  from 
Jane  Hammond,  Newbriton  Ltd,  tel: 
01-878  9344. 

European  Conference  on  Clinical 
Pharmacy,  April 6-8,  Royal  Holloway 
and  Bedford  New  College,  University 
of  London.  Details  from  Conference 
Secretariate,  tel:  0708  46090 
Guild  of  Hospital  Pharmacists 
Weekend  School,  Apnl  15-17,  War- 
wick University,  Details  from  Mr  John 
Gilbey,  tel:  0602  691169. 
Neighbourhood  Retailing,  April 
17-19,  Wembley  Exhibition  Hall. 
Details  from  Caroline  Hills,  Exhibition 
Manager,  MGB  Exhibitions,  tel: 
01-855  7777. 


"AAH  are  not  the  cheapest 
wholesaling  group  on  the  market. 
We  sell  on  the  quality  of  our 
service,"  Mr  Revell  says. 

For  the  "number  three" 
wholesaler  Macarthys,  chairman 
Nick  Ward  says  he  has  "no 
comment  to  make  on  the  Unichem 
scheme  at  present." 


Beauty  '88,  International  Trade  Fair 
for  Cosmetics,  April  15-17, 
Dusseldorf,  Alte  Messe,  Stadthalle. 
Details  from  WK  International 
Kosmetik  Marketing  GmbH  Buro 
Sud,  Schinkelstrasse  30,8000  Mun- 
chen40,  tel:  089/3615014. 
Norchem  '88,  Apnl  17-18,  G-Mex 
Exhibition  Centre,  Manchester. 
Details  from  Peter  Jakeman,  Trades 
Exhibitions  Ltd,  tel:  01-262  2886. 
International  Meeting  of  the 
European  Society  of  Regulatory 
Affairs,  April  21-22,  Hotel  Mantim, 
Darmstadt,  FRG.  Details  from  Dr 
Peter  Stocker,  Boehringer  Mannheim 
GmbH,  Bereich  Medizinische 
Forschung,  Abt.  Koordination 
Forschung/Arzenimittelzulassung, 
Postfach  310120,  6800  Mannheim  31, 
tel:  0621  759-2471. 
Vantage  1988  Convention,  April 
21-24,  Marbella.  Details  from  Alan 
Turner,  tel:  0928-717070. 
Cosmoprof  '88,  April  22-25, 
Bologna,  Italy.  Details  from  The 
Cosmetic  Toiletry  &  Perfumery 
Association  Ltd,  01-491  8891. 
Scotchem  '88,  May  15,  Scottish  Ex- 
hibition and  Conference  Centre, 
Glasgow,  Scotland.  Details  from  Peter 
Jakeman,  Sales  Director,  Trades  Ex- 
hibitions Ltd,  01-262  2886. 
Shopex  '88  and  Point  of  Sale  at 
Shopex,  May  15-19  Earls  Court, 
London.  Details  from  Guy  Roukaerts, 
AGB  Exhibitions  Ltd,  01-368  4499. 
Association  Europeene  des 
specialities  Pharmaceutiques 
Grand  Public,  May,  dates  to  be  con- 


Mr  J.H.  Maltby,  managing 
director  of  independent 
Lincolnshire  wholesaler  F.  Maltby 
and  Sons,  says  he  is  not  in  the 
least  concerned  by  the  Unichem 
proposal.  "Unichem  have  been 
'whiter  than  white'  on  a  PR  basis 
—  the  'chemists'  friend'  —  but  ten 
years  on  from  now  they  will  be 


firmed,  Geneva.  Details  from  Gopa 
Mitra,  PAG-B  01-242  8331. 
Healthcare  '88,  International 
Healthcare  Exhibition,  June  14-16, 
NEC,  Birmingham.  Details  from  Mike 
Cooke,  Trinity  Trade  Exhibitions  Ltd, 
tel:  0895  58431. 

Scan  Tech  UK  '88,  June  21-22,  bar 
coding  and  other  automatic  identifica- 
tion technologies,  Metropole  Hotel, 
Birmingham.  Stella  Stiegeler,  AIM  UK 
Secretariat,  0422  59161. 
Contact  Lens  Convention,  exhibi- 
tion of  general  contact  lens  practi- 
tioners, June  22,  Bristol  Crest  Hotel; 
June  26,  London  Heathrow  Penta; 
June  29,  Manchester,  New  Century 
Hall.  Details  from  AJan  Ward,  News- 
point  Public  Relations,  tel:  0625 
525251. 

Beauty  International  '88,  July  3-5, 
Novotel,  Hammersmith,  London. 
Details  from  Mark  Moloney,  Trades 
Exhibitions  Ltd,  tel:  01-262  2886. 
Third  Federation  of  European 
Chemical  Societies  Conference 
on  Chemistry  and  the  Environ- 
ment, July  11-14,  University  of  Sur- 
rey. Details  from  Royal  Society  of 
Chemistry,  Burlington  House,  London 
W1V0BN. 

Here's  Health  '88,  The  Alternative 
Medicine  and  Natural  Living  Exhibi- 
tion, July  14-17,  Olympia  2.  Details 
from  Swan  House  Special  Events  Ltd, 
tel:  01-783  1678. 

48th  International  Congress  of 
Pharmaceutical  Sciences  (FIP), 
Sydney,  Australia,  September  4-9. 
Details  from  Robert  Davies,  Pharmacy 


owned  by  an  insurance 
company." 

The  Unichem  proposal  has 
received  extensive  media 
coverage  this  week,  most  of  it 
positive.  Managing  director  Peter 
Dodd  appeared  on  C4 's  Business 
Daily  programme  on  Monday  in  a 
three-minute  slot  as  well  as  on 
LBC  Radio  and  the  Financial 
World  Tonight  on  BBC  Radio4. 

Press  coverage  has  included 
reports  in  The  Sunday  Telegraph, 
The  Guardian,  The  Times,  The 
Independent,  The  Daily  Express, 
The  Daily  Mail  and  Today. 

The  Guardian  reports  AAH 
chairman  Bill  Pybus  as  saying  the 
scheme  would  give  the  Group 
"severe  competition"  over  the 
next  two  years  while  The  Times 
reports  him  welcoming 
competition  "on  an  equal  basis". 

The  Independent  says  that 
trade  discounts  from  other 
wholesalers  cannot  compete  with 
the  prospect  of  making  capital  on 
Unichem  shares.  "Pharmacists 
should  take  up  the  offer.  But  they 
should  also  be  prepared  to  sell 
their  shares  on  flotation. ' ' 

The  proposal  has  some  echoes 
of  a  "pathfinder  prospectus", 
according  to  The  Telegraph,  which 
says  the  scheme  goes  one  better 
than  National  Freight,  VSEL  and 
TSB  by  boosting  trade  on  the  run 
up  to  flotation  with  a  preferential 
share  offer. 


Guild  of  Australia,  14  Thesiger  Court, 
Deekin,  ACT  2600,  Australia  010-062 
810911. 

Neighbourhood  Retailing, 

September  4-6,  G-Mex,  Manchester. 
Details  from  Caroline  Hills,  Exhibition 
manager,  MGB  Exhibitions  Ltd,  tel: 
01-855  7777. 

POS  '87  and  Sign  '87,  September 
13-15,  Business  Design  Centre,  Isl- 
ington, London.  Details  from  Jackie 
Bullock,  Batiste  Exhibitions  and  Pro- 
motions, 01-340  3291. 
EPoS,  September  13-16,  Alexandra 
Palace,  London.  Details  from  RMDP 
Ltd,  tel:  0273  722687. 
British  Pharmaceutical  Con- 
ference 1988,  September  14-17, 
Aberdeen.  Details  from  Sidney 
Southwell,  Pharmaceutical  Society  of 
Great  Britain,  01-735  9141. 
Chemex  '88,  September  18-19, 
Earls  Court,  London.  Trade  Exhibi- 
tions Ltd,  tel:  01-262  2886. 
15th  International  Federation 
Societiesof  Cosmetic  Chemists, 
"Cosmetic  Science  '88  — 
achievements  and  aims,"  September 
26-29,  Grosvenor  House,  Park  Lane, 
London.  Details  from  Mrs  Lorna 
Weston,  General  Secretary  of 
Cosmetic  Scientists,  Delaport  House, 
57  Guildford  Street,  Luton,  Beds. 
3rd  International  Conference  on 
Drug  Absorption,  September 
28-30,  Edinburgh.  Details  from  Dr  Ian 
Sword,  Inversek  Research  Interna- 
tional Ltd,  tel:  031-665  6881. 
Interphex,  The  Industry  Efficiency 
Show,  November 22-25,  NEC,  Birm- 
ingham. Details  from  Nick  Evans, 
Cahners  Exhibitions,  tel:  01-891  5051. 
UKCPA  4th  residential  sym- 
posium, November  25-27,  Har- 
rogate. Details  from  Mike  Burden,  tel: 
0533  552020. 


Trade  fairs,  exhibitions,  and 
conferences  in  1988 
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Monday,  January  11 

Hull   Branch,  Pharmaceutical 

Society,  7.45pm,  Postgraduate 
centre,  Hull  Royal  Infirmary,  Anlaby 
Road,  Hull.  "Reckitt'sblue"  with  Mr 
M.  Craven,  from  Reckitt  &  Colman. 
Southampton  Branch, 
Pharmaceutical  Society,  7.30pm, 
Postgraduate  centre,  Southampton 
General  Hospital. "Inhalers  and 
nebulisers:  demonstration  and  uses." 

Tuesday,  January  12 

Lanarkshire  Branch, 
Pharmaceutical  Society,  8pm  in 

the  Old  Mill  Hotel.  Motherwell. 
Duncan  Lunan,  science  writer  on 
"Space  medicine". 

Thursday,  January  14 

Barnet  Branch,  Pharmaceutical 

Society,  8pm  at  Bordeaux  Direct,  4 
Alston  Road,  Barnet,  Herts.  "Know 
Your  Wines"  —  wine  tasting  evening. 
Glasgow  Branch, 
Pharmaceutical  Society,  7.30pm 
in  Room  1,  McCance  Building, 
University  of  Strathclyde,  Glasgow. 
"Nobody's  perfect."  Pharmacists 
liability,  professional  and  criminal 
speaker  NPA  director  Tim  Astill. 
Halifax  Branch,  Pharmaceutical 
Society,  8pm  in  the  Postgraduate 
Medical  Centre,  Halifax  General 
Hospital.  Michael  Farrar,  manager  of 
drug  services  for  the  Calderdale 
community  drugs  project  on  "The 
drug  abuse  problem  in  Calderdale". 
Weald  of  Kent  Branch, 
Pharmaceutical  Society,  8pm, 
Postgraduate  Medical  Centre,  Kent  & 
Sussex  Hospital,  Tunbridge  Wells. 
"Stoma  care  update"  by  Mr  David 
Evans,  Squibb  Surgicare. 


Wirral  Branch,  Pharmaceutical 
Society,  8pm  at  the  Wirral 
Postgraduate  Medical  Centre, 
Clatterbndge  Hospital.  Mr  Peter  Ball 
on  "Sight  for  sore  eyes". 

Advance  information 

British  Institute  of  Regulatory 
Affairs,  a  one-day  seminar  on 
"Pharmaceutical  facts  and  fables". 
February  4  at  the  Pharmaceutical 
Society  of  Great  Britain,  London. 
Cost:  £138  and  £161  for  non- 
members.  Details  from  Jean 
Anderton,  assistant  secretary,  BIRA, 
Drayton  House,  30  Gordon  Street, 
London  WC1H0AX. 
Ag  &  Vet  Pharmacists  Group, 
small  animals  seminar,  10am-4pm, 
February  9  at  the  Pharmaceutical 
Society,  London.  Details  from  Bruce 
Rhodes,  Pharmaceutical  Society,  1 
Lambeth  High  Street,  London. 
Society  of  Cosmetic  Scientists, 
annual  dinner  and  dance,  February  12, 
7.15pm,  the  London  Hilton  Hotel, 
Park  Lane,  London  Wl .  Cost:  £36  per 
person.  Details  from  the  general 
secretary,  Society  of  Cosmetic 
Scientists,  Delaport  House,  57 
Guildford  Street,  Luton,  Beds. 
Royal  Society  of  Chemistry. 
Meeting  on  "Clinical  trials",  February 
24,  6.30pm  at  E.R.  Squibb  &  Sons 
Ltd,  Reeds  Lane,  Moreton,  Wirral. 
Information  from  tel:  01-437  8656. 
IBC  Technical  Services  Ltd. 
"Rheumatoid  arthritis  —  an  update  on 
mechanisms,  management  and  future 
drug  development"  on  February 
22/23  at  the  Regent  Crest  Hotel, 
London.  Information  from  Penny 
Robinson.  Tel:  01-236  4080. 
Linnean  Society,  a  one  day  meeting 


GK  Chemists  Carterton  receive  a  Christmas  hamper  from  Crookes 
Healthcare.  They  were  among  four  winners  who  displayed  Nurofen 
and  Karvol.  From  left  to  right:  Pat  Garner,  Teresa  Scott,  Ian  Wilson 
manager,  David  Wright,  regional  account  executive,  Jackie  Price. 


on  "Natural  products  as 
pharmacological  probes  and  in  new 
pharmaceuticals",  February  25  at  the 
Rooms  of  the  Linnean  Society, 
Burlington  House,  Piccadilly,  London. 
Details  from  the  Linnean  Society. 
Industrial  Pharmacists  Group. 
Postgraduate  school  on 
"Radiopharmaceuticals  and 
radiotracers",  April  11-15.  Cost  £250 
for  members  or  £280  for  non- 
members.  Details  from  Mr  R.E. 
Marshall  at  the  PSGB. 
European  Society  of  Regulatory 
Affairs,  third  international  meeting, 


April  2 1  -22 ,  in  Darmstadt  ( Fed  Rep  of 
Germany).  Topics  covered  will  include 
"Regulatory  reviews",  "Combination 
products",  "OTC  preparations"  and 
"R&D  opportunities".  Information 
from  Dr  Rolf  Strohecker,  E.  Merck, 
Postfach  4119,  D-6100  Darmstadt. 
Tel:  (06151)  722620. 
Industrial  Pharmacists 
Group/Society  of  Cosmetic- 
Scientists,  joint  symposium  on  "The 
formulation  of  cosmetic  and  topical 
pharmaceutical  products",  April 
25-26,  at  the  Holiday  Inn,  Bristol. 
Details  from  R.E.  Marshall,  PSGB. 
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Lux  LINE 

SNOPFITTERS  FOR  THE  PHARMACY 


Is 


REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW 

LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525  381356 


0626  -  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHARltS  iUSINHS  PARK.  OlO  NtWTON  ROAD  HtATHHilO  Of  VON  TO  13  6UT 
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TRADE  MARKS 


PHARMACY  STORAGE 

Shelf  &  Base  Units 
•  Inexpensive 
®  Ready  assembled 
®  Simple  installation 
©  Numark  recommended 
®  Full  shopfitting  service 
available. 

Details  from 

Raystone  Contracts  Co,  Unit  4,  Gresley  Rd  Ind.  Est, 
Keighley  BD21  5JG  W.  Yorks.  Tel:  0535  661 125 


CK  FOR  SALE 

FOR 
PRICE  LIST 

-QUOTES 
GENERAL  ADVICE 

PLEASE  CONTACT; 
MERVYN  GREEN  MPS 

EURIMPHARM  LTD" 

UNIT  A6.  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT  BR3 1NR 
TEL:  01-658  2255  TELEX  263832 


MANY  SPECIAL  OFFERS  THIS 
MONTH  INCLUDING: 

ADALAT  10mg  CAPS 

6679/0001 

TAGAMET 200mg TABS 

6679/0005 

ZANTAC  150mg  TABS 

6679/0036 


CANCELLED  OVERSEAS  ORDER 

SULPHASALAZINE  TABLETS  USP  500mg. 

Pack  size:  Plastic  bottles  of  500 

Price:  £1  1 .95 
Minimum  quantity:  1 ,000  x  500 

Telephone:  (09274)  28762 


E  SUPPLY  A  WIDE  RANGE  OF 
LEADING  BRANDS 
1LETRSES/PERFSJMES 

For  be       tee  and  availability  contact  us  now! 
Wholi  isale/Export  enquiries  only. 
Reply  to:  Box  C&D  3301 


The  Trade  Marks  set  out  below  were  assigned  on  9  September 
1  986  by  E.R.  Holloway  Limited  of  1  4  16  Regent  Street,  London 
SW1Y  4PS  to  Reckitt  &  Colman  Products  Limited  of  One 
Burlington  Lane,  Chiswick,  London  W4.  WITHOUT  THE 
GOODWILL  OF  THE  BUSINESS  IN  THE  GOODS  FOR  WHICH  THE 
MARKS  WERE  IN  USE 

Number        Mark  Goods 

963838  MEDIDENT  Dentifrices  and  preparations  for  cleaning 

artificial  dentures 

963839  SUPERDENT  Dentifrices  and  preparations  for  cleaning 

artificial  dentures 

1  153389      SUPERDENT  SUPERFRESH  Dentifrices,  cleaning  preparations  for 

the  mouth  and  for  dentures  and  non- 
medicated  preparations  for  imparting  a 
flavour  in  the  mouth,  on  teeth  and  on 
dentures 

1 1 5601 8      SUPERDENT  SUPERCLEAN  Dentifrices,  non-medicated  preparations 

for  imparting  a  flavour  to  the  mouth, 
teeth  and  to  artificial  dentures, 
preparations  for  cleaning  the  mouth  and 
of  artificial  dentures. 

1  1 59587      SUPERDENT  EXTRACLEAN  Dentifrices,  non-medicated  toilet 

preparation  for  cleaning  and  or 
imparting  flavour  to  the  mouth  and  to 
artificial  dentures. 


PRESCRIPTION  LABELLING 


John  Rittiaitiion 
Compuf  en  Lid 


►  In  Pharmacy  Labelling 
In  Auto-Order  Stock  Control 


In  Customer  Service 


In  Systems  Development 

10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


LABELS 


QUALITY  LABELS 

fne  wprintingI  "'r43 


DEUVIRfO  IN  14  DAYS 
-OR  NO  CHARGE- 


OVERSEAS 


OPPORTUNITIES 


Phone:  051-708  8800 

Park  Printing, 
4  J -43  Parliament  Street, 
Liverpool L85RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONL  Y 


SUNNY  SOUTH  TENERIFE 


Co-ownership  of  deluxe 
apartments  (not  Timeshare)  on 
five  star  pebble  beat  h  within 
AiiHirillo  Golf  Complex 
For  farther  details  riiiM 


NORTH WA  Y  TRAVEL 

051-525  9397  8 
GERRY  GOULD  MPS 


CHEMIST  & 
DRUGGIST 

reaches  99%  of  all 
retail  chemists  in  the 
UK,  more  than  any 
other  magazine  so  call 

0732  364422 
EXT.  216 

To  advertise  your 
products. 
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APPOINTMENTS 


KIHGSWGOD 
CHEMISTS 

RETAIL  PROJECTS 
MANAGER 

Excellent  Salary 
+  Car 

With  over  90  branches  in  the  South  East  of  England, 
Kingswood  Chemists,  a  part  of  Booker  Health  Foods  Ltd,  is  at 
the  forefront  of  retail  pharmacy. 

We  are  looking  for  a  Proiects  Manager  for  our  extensive 
refurbishment  and  store  opening  programme.  Essentially,  the 
position  carries  the  responsibility  of  seeing  projects  through 
from  conception  to  completion.  Reporting  to  the  Operations 
Director,  the  job  holder  will  produce  and  co-ordinate  plans, 
costings,  contractors,  planning  permissions,  suppliers  and 
equipment. 

Previous  experience  in  shop  development  would  be 
preferred,  although  most  important  is  an  understanding  of 
retailing.  Self-motivation,  communication  and  initiative  are 
pre  requisite. 

An  excellent  salary,  fully  expensed  car  and  usual  large 
company  benefits  are  offered. 

Please  write  to:  Maureen  James,  Healthways  House,  45 
Station  Approach,  West  Byfleet,  Surrey  enclosing  a  c.v  or 
l  alternatively  telephone  09323  41133  for  an  application  form. 


NEW  YEAR'S 
RESOLUTION - 
APPLY  NOW! 

For  the  vacancy  within  our  Yelverton 
Branch  for  a  Pharmacist  Manager. 
Yelverton  lies  six  miles  north  of  Plymouth  on 
the  edge  of  the  Dartmoor  National  Park.  The 
Branch  is  well-fitted,  has  a  friendly 
atmosphere  and  an  excellent  staff 
complement. 

Good  conditions  of  employment  are 
offered,  together  with  a  relocation 
allowance,  where  appropriate. 

Apply  without  further  delay  to: 
Mr  D  A.  McNeill, 
Superintendent  Pharmacist, 
Plymouth  &  South  Devon  Co-operative 
Society  Limited, 
Pharmacy  Office,  Marshall  Road, 
Plympton,  Plymouth,  Devon  PL3  7YB. 
Telephone  (0752)  341 1 1 1  (daytime)  or 
(0752)  786149  (evenings) 


CHEMIST& 
DRUGGIST 

DO  YOU  ENJOY  WRITING? 

...then  pul  your  talents  to  the  test  through  a  career  in  pharmaceutical 

journalism  with  Chemist  &  Druggist. 
Writing  ability  is  only  the  start  however:  yon  must  have  a  keen  interest 
in  all  matters  concerning  the  profession,  from  the  science  and 
products  to  the  politics  and  business  management. 
You  must  also  have  an  inquiring  mind  and  a  keen  sense  of  what  is 
"news".  In  journalism  you  will  bot  h  satisfy  your  curiosity  and  broaden 
your  horizons.  Recently  qualified  pharmacists  will  be  considered  but 

candidates  should  have  had  some  experience  since  registration. 
C&D  is  located  in  modern  offices  in  the  centre  of  Tbnbridge,  Kent  and 
the  company  offers  excellent  conditions  of  employment. 
To  find  out  more,  write  with  current  cv  and  current  salary  to 
J.  Skelton  MPS,  Editor,  Chemist  &  Druggist:  Benn  Publications  Limited, 
Sovereign  Way,  Tollbridge,  Kent  TN!)  lRW. 


Benn 


BUSINESS  OPPORTUNITIES 


We  are  a  successful  British  colour 
cosmetic  manufacturer  with  exciting 
plans  to  enhance  our  already  rapid 
growth  during  1988. 

Already  well  established  in  the  United 
Kingdom  and  Overseas,  we  intend  to 

introduce  a  new  budget  range  of 
cosmetics  into  the  United  Kingdom  for 
the  Chemist,  Druggist  and  Department 
Store  outlets. 

To  participate  in  this  exciting 
development,  we  are  seeking  a  company 
with  an  established  sales  force,  who  wish 
to  add  to  the  products  they  are  already 
successfully  selling  and  distributing  in 
the  United  Kingdom.  In  return,  we  offer  a 
quality  product,  manufactured  in  the 
United  Kingdom,  at  a  budget  price,  yet 

offering  excellent  profit  margins. 
Furthermore,  it  offers  the  potential  to 
become  a  major  brand  in  this  sector  of 
the  cosmetics  market. 

Interested  parties,  please  contact 
Karen  Jestico  at 
Box  No.  3300 


CHEMIST  &  DRUGGIST  9  JANUARY  1988 


OBE  for 
Newry 
pharmacist 

Proprietor  pharmacist  Eddie 
Mackle,  JP,  of  Newry,  Northern 
Ireland,  has  been  made  a  member 
of  the  Order  of  the  British  Empire 
for  services  to  the  community. 

Mr  Mackle  first  managed 
0 '  Hagan  and  0 '  Hare  in  Newry  36 
years  ago,  becoming  sole  owner  in 
1972.  He  is  married  with  one  son 
and  three  daughters  and  has  serv- 
ed on  the  executive  of  the  Ulster 
Chemists  Association  and  on  the 
Pharmaceutical  Contractors 
Committee. 

The  New  Year's  Honour  for 
Mr  Mackle  stems  largely  from  his 
work  as  a  director  of  the  Credit 
Union  Movement,  based  in 
Newry,  of  which  he  was  a  founder 
director  in  1963.  CUM  is  a  saving 
and  lending  co-operative. 

Mr  Mackle  is  a  governor  of 
five  Newry  schools;  a  Justice  of 
the  Peace  since  1977;  a  member 
of  the  Health  Services  Commit- 
tee, and  is  on  the  Area  Phar- 
maceutical Advisory  Committee 
of  the  Southern  Health  and  Social 
Services  Board. 


PATA  Council 
Election  1988 

Manufacturers'  section:  E.C.  De 
Witt  &  Co  Ltd,  and  Whitehall 
Laboratories  were  returned 
unopposed. 

Wholesale  section:  East  Anglian 

Wholesale  Supplies  Ltd,  and 

Grahan  Tatford  &  Co  Ltd  were 

returned  unopposed. 

Retail  section:  P.J.  Curphey,  and 

J.C.N.  Wilford  were  returned 

unopposed. 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup, 
Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable, 
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UT  PEOPLE 


Two  Boots  pharmacists  were  granted  an  audience  with  King  Juan  Carlos  of  Spain  at  the  Zarzuela  Palace  in 
Madrid,  wlule  visiting  a  Boots  subsidiary  in  Spain  last  month.  Professor  Steward  Adams  (second  from  right), 
former  director  of  non-clinical  research ,  presented  the  king  with  a  plaque  bearing  the  design  of  the  chemical 
structure  ofibuprofen.  The  drug  was  discovered  by  the  team  headed  by  Professor  Adams  in  the  Boots  research 
laboratories  in  Nottingham.  First  right  is  George  Turnbull,  international  director  of  Boots;  to  the  left  is  Dr 
J  Mann ,  a  Spanish  pharmacist  and  managing  director  of  Laboratories  Liade,  a  Boots  subsidiary  in  Spain . 


Macarthy  pic:  Anthony  Kenney- 
Herbert  has  been  appointed  divi- 
sional managing  director  of  the 
Health  Food  Division.  He  joins 
from  Grand  Metropolitan  pic 
where  his  last  position  was  opera- 
tions director  for  GM  Health 
Care. 

Kodak:  Robert  Scott  has  been  ap- 
pointed marketing  planning 
manager,  consumer  products 
Division.  He  takes  over  from 
Dave  Pullen  who  is  appointed 
manager  to  the  photographic 
group  of  customer  equipment  ser- 
vices. Mr  Scott  was  previously 
marketing  planning  manager, 
photofinishing  division. 

De  Witt  International:  Mr  Rohan 
Tomlinson  has  been  appointed 
marketing  manager  to  replace 
Derrick  Gayton.  Paul  Ballantyne 
has  been  made  product  manager 
in  place  of  Brian  Thomas. 

Scott  Ltd:  Glyn  Harper  has  been 
appointed  product  group  manager 
for  toilet  tissue.  Anne  Watts  has 


APPOINTMENTS 


been  appointed  Andrex  brand 
manager.  Steve  Lyons  takes  over 
her  former  position  as  manager 
for  pre-moistened  wipes.  He  will 
now  have  responsibility  for  Baby 
Fresh,  reporting  to  Nicki 
Marchant,  the  new  product  group 
manager  for  towels  and  pre- 
moistened  wipes. 

Janssen  Pharmaceutical  (OK):  John  Mills 
has  been  promoted  to  regional 
medical  director  for  South  East 
Asia.  He  will  be  responsible  for 
the  medical  departments  in  eight 
countries.  And  in  the  Pharmacy 
Division  Colin  Mackenzie  has 
been  appointed  assistant  product 
manager,  responsible  for  the 
Acnidazil  skincare  advice  service 
and  the  Daktarin  range. 

Xenova:  Dr  Peter  Hylands  is  ap- 
pointed head  of  the  natural  pro- 
ducts chemistry  department.  He 
joins  Xenova  from  the  Chelsea 
Department  of  Pharmacy,  King's 
College,  University  of  London 
where  he  was  lecturer  in  phar- 


macognosy. As  founding  editor  Dr 
Hylands  has  established  the  Jour- 
nal of  Psychotherapy  Research 
which  publishes  clinical  studies  on 
the  therapeutic  benefits  of  natural 
products. 

Laboratories  RoC  (UK)  Ltd:  Helen 
Kendall-Tobias  is  appointed  pro- 
duct manager  —  medical. 

Beatson  Clark  pic:  David  N.  Whit  warn 
is  appointed  managing  director  of 
the  plastics  division. 

Worth  Perfumes  Ltd:  Lewen  Hubbard 
joins  as  sales  and  marketing 
director.  He  came  to  Worth  from 
Parfums  Givenchy  in  June  1986  as 
national  sales  manager,  to  pilot 
through  the  repositioning  of  the 
brand  in  the  UK  market. 

Creightons  Laboratories:  Robert  Bailey 
has  been  promoted  from  commer- 
cial manager  to  the  newly-created 
position  of  commercial  director. 

Martons  Pharmaceuticals:  Gordon 
Elliot  has  been  appointed  sales 
agent  for  the  south  west. 
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NUT  R  I  T  1  O  N  A  L 

BEDTIME 
DRINK 

Mailed  Vanilla  Flavour 

t.  o  i  i)  i:  y 


Healthilife  balance 
the  scales  with  n 
two  new  product 


LI  r  A  PS  ^'Vrf  Mi*  D/(»»  Hu  JJ&Vltamln  &  Mirw 
mo^T*"  aJiriv.^^  ComptexCapwi- 

.)  MIX  WITH  WATER      '     v    1  °  1 


to 


ranges 


VITAMIN      »>   VITAMIN  C 


Nutritional 

BEDTIME 

DRINK 


HcalttiiMi'  Hi-alltidile 


Taking  good  care  of  ourselves  is  a  lifetime  commitment  From  childhood  right 
through  to  old  age.  Now,  Healthilife  can  help  you  take  good  care  of  your 
customers.  With  two  new  product  ranges,  each  specially  formulated  to 
cater  for  a  particular  age  group. 

The  Healthikids  range  includes  four  natural  products  - 
chewable  Natural  Calcium  tablets,  Vitamin  C 
tablets,  Vitamin  ADC  tablets,  all  naturally  fruit 
flavoured  in  60  tablet  packs,  and  a  malted  milk 
Bedtime  Drink  with  added  vitamins 
All  developed  from  pure,  natural  ingredients  to  supplement  the  nutritional  needs  o 

G  0  L 

At  the  other  end  of  the  age  scale, 


Natural  Balance 


E   N    children  from  5 12 


there's  Golden  Vitality  A  four 
product  range  of  Natural  Oyster 
Shell  Calcium  capsules,  Multi 
vitamin  and  Mineral  Complex 
capsules,  Mealthilax  and  a  vitamin-enriched  Malted 


health  magazines  most  widely  read  by  mums  who  care  about  the  well  being  of 
their  families  And  we'll  be  reaching  potential  Golden  Vitality  customers  in 
the  magazines  most  popular  with  the  over  50's 

MORE  GOOD  REASONS  TO  BUY 
HEALTHILIFE 
To  launch  the  new  product  ranges,  we'll  be  giving 
customers  real  incentives  to  buy. 

Every  Golden  Vitality  Nutritional  Drink  pack 
will  carry  a  money  off  coupon  against  the  next 
purchase  of  a  Golden  Vitality  Supplement  product  What  better  way  to  make 
customers  want  to  come  back  for  more'1 

Healthikids  competition,  with  10  .WxW%t*?H  bikes  to  be 
won  What's  more,  for  every  purchase  made,  a  donation 


Milk  Drink  Developed  to  help  maintain  a  full  and  active 
life  in  the  middle  age. 


4P  ItM 


SPOH5A1DTI1SI 

able  to  help  others  whilst  helping  themselves  to  stay  fit 


will  be  made  to  the   J^j^k      So  customers  will  be 


MARKET  RESEARCH  AND  ADVERTISING 
With  extensive  market  research  Healthilife  have  identified  a  niche  in  both  ends  of 
the  market  where  potential  growth  is  anticipated. 
We  back  this  up  with  two  specifically  targetted  H6dlf  tlillfS 


advertising  campaigns  Full  colour,  full  page  ads  for 
Healthikids  will  appear  in  the  women's  and  specialist 


Healthilife  Ltd  -  Charlestown  House 
Charlestown  ■  Baildon  •  Shipley  •  BD17  7JS 
Tel:  0274  595021 


and  active. 

YOU'LL  HAVE  OUR  FULL  BACK-UP 
We've  produced  a  range  of  eye-catching  display  material. 
All  this  plus  the  back-up  of  fast,  48  hour  delivery,  and  all  the 

help  and  advice  you  need,  means  plenty  of  sales  activity  and 

healthy  profit  margins  for  you  this  winter 
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Monoject  U100 
Disposable  Syringes 
for  diabetics 


Monoject  U100  disposable  syringes  are 
used  in  substantial  numbers  by  the  insulin 
dependent  community.  Considerable 
demand  for  Monoject  IMOO's  through 
pharmacies  will  be  generated  by 
prescriptions. 

Monoject  offers  easy  portability  and  safe 
disposal.  The  Monoject  U100,  Vfcml  and  1  ml, 
are  individually  blister  packed  in  cartons  of 
30  with  full  instructions. 

Monoject  IMOO's  are  available  through 
major  wholesalers. 

Full  information  is  available  from: 


Sherwood  Medical  Industries  Ltd, 
London  Road,  County  Oak, 
Crawley,  West  Sussex  RH10  2TL. 
Telephone:  0293  34501 . 

Monoiect""  is  a  registered  Trade  Mark  of  Sherwood  Medical  Industries  Ltd 


